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Toém tat:

Nghién cuu nay dwoc thuc hién nham xdc dinh va do luong su tac dong cua so sanh xa hoi
dén tam trang tiéu cuc, sy tram cam va hanh vi mua sam béc déng tai Viét Nam. Béng thoi, do
lwong su diéu tiét ciia niém tin ban than lam giam di sy tac dong cua so sanh xa hoi dén tam
trang tiéu cuc ciia khdach hang. Poi tirong khdo sdt la khdch hang sir dung mang xa hdi va mua
sam truc tuyéh, dir liéu so cdp chinh thire 1d 647 mau. Nghién cuu dinh luong chinh thirc dwoc
thue hién véi cdc kiém dinh do tin cdy, CFA va mo hinh cdu triic tuyén tinh SEM dé két ludn.
Nghién ciru cung cdp bang chirng thue nghiém cho khéch hang khi so sanh ban théan véi cdc
nguoi dung khdc trén mang xda hoi sé lam gia tang tam trang tiéu cuc. Twr do, gia tang trang
thdi tram cam va thuwce hién hanh vi mua sam béc dong khong c6 loi cho ban than. Tuy nhién,
niém tin ban than cé thé lam han ché dwoc sur tac dong cua so sanh xa hoi.

Tiwr khoa: So sanh xa hdi, tam trang tiéu cyc, su trdm cam, mua sdm bdc déng, niém tin ban
than.

Maia JEL: M21, M31, M37.

The impact of social comparison on negative mood, depression and impressive buying
behavior in Vietnam

Abstract

This research is conducted to ascertain and quantify the influence of social comparison on
negative emotions, depression and impulsive buying behavior in Vietnam. Simultaneously,
assessing the control of self-efficacy mitigates the impact of social comparison on customers’
negative moods. The survey participants consisted of customers who utilized social networks
and engaged in online buying. The official main data collected for the study included a total
of 647 samples. A formal quantitative research was conducted, which included reliability
tests, confirmatory factor analysis and structural equation modeling to draw conclusions. The
study offers concrete proof to consumers that engaging in social comparison with other users
on social networks leads to an increased negative mood. Subsequently, depression escalates
and engaging in impulsive purchasing activity proves to be detrimental to one’s well-being.
Nevertheless, one s self-efficacy has the potential to restrict the influence of social comparison.
Keywords: Social comparison, negative emotions, depressive symptoms, impulse buying and
self-efficacy.

JEL Codes: M21, M31, M37
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1. Giéi thiéu

Tai Viét Nam tinh dén nam 2021 thi s6 lugng khach hang tham gia mua sam tryc tuyén trén céc nén tang
mang xa hdi nhu Facebook, Zalo, Instagram, Tiktok,... cao nhét trong khu vuc, c6 khoang 49,3 tri€u khach
hang (VECOM, 2021). Nam 2021, c6 74,8% nguoi st dung Internet tai Viét Nam mua sam truc tuyén va co
91% khéach hang st dung dién thoai di dong dé dat hang truc tuyén (VECOM, 2022). Thong qua viéc khao
sat trén 4 san thuong mai dién to thugc nhém dau tai Viét Nam tir thang 06 - 09/2021, sb lugng don hang
phat sinh tdng manh hon so v6i cung ky nam 2020 véi ty 1€ tdng trudng trung binh tir 8% - 50%. Trong do,
c6 nhitng mit hang v6i don dat hang ting tir 8% - 10% so véi ké hoach dit ra tir dau nam 2021 (VECOM,
2022). Ngoai ra, sau dai dich Covid 19 thi chuyén dich dinh huéng hanh vi ciia khach hang chuyén doi tir
hinh thtrc mua truyén thong sang mua truc tuyén lai cang siu sic hon. Di kém voi thoi quen mua sam hang
héa, dich vu hinh thtrc truc tuyén thi mua sim bdc dong dang phat trién manh mé va tré thanh trao luu trong
cu dan mang hién nay, dac biét 1a gidi tré lam viéc tai van phong thong qua viéc st dung mang xa hoi nhu
Facebook, Zalo, Instagram, Tiktok... Hinh thirc mua sim nay khéng c6 ké hoach, dot ngot va thuong di
kém véi nhitng phan tmg ctia nhan thire, tinh cam va xuét phat tir cic nhu cau vé mat tdm ly nhim théa man
céc nhu cau x4 hoi hay thim my ctia ho hay con dugc goi 1a dong co cam xuc (Indrawati & cong su, 2022;
Kimiagari & Malafe, 2021; Zhao & cong su, 2022; Zheng & cong su, 2019). Phan 16n céc nghién ctu trudc
day tap trung vao cac khia canh khi khach hang dya trén cac thanh phan ctia méi truong mua sim, dic thu
ctra hang kich thich cam xtc himg tht, vui vé dé mua sim bdc dong. Tuy nhién, voi mot khia canh khéc thi
mua sim bdc dong xuat phat tir cam xtc hay tim trang tiéu cuc. D6 1a khi mua sim bdc ddng co tinh xa hoi
nhiéu hon, dit hinh anh ban than, y thirc dia vi ctia minh hon, mua sim dé trong tot dep hon trong mét nguoi
khac hoic giéng mot hinh mau nao d6 va co thé dé xoa diu ban than khoi tam trang ti€u cuc (Chou & Edge,
2012) va duoc bat nguén tir so sanh x3 hoi. Do su so sanh ban than dan dén d6 ky, thiéu tu tin hay tam trang
tiéu cuc nén khach hang s€ gap kho khan trong viéc kiém soat va thoi thiic cam xuc tiéu tién mot cach bde
dong (Zheng & cong su, 2019).

Do d6, v&i nghién clru nay tac gia s& phan tich tic dong ciia so sanh xa hoi dén tim trang tiéu cuc. Dong
thoi xem xét sy tac dong cua tAm trang tidu cuc trong viée gia ting sy trAm cam va hanh vi mua sim bdc
ddng cua khach hang. Cudi cting, nghién ctru phan tich sy diéu tiét ciia niém tin ban than dbi véi su tac dong
ctia so sanh xa hoi dén tam trang ti€u cyc.

2. Co so ly thuyét

2.1. Tdc djng ciia so sanh xi héi dén tim trang tiéu cwe ciia khdch hang

So sanh x4 hoi 1a mot xu hudng cua con ngudi thyc hién hanh dong so sanh ban thdn minh v6i mot dbi
tugng khac, trong d6 viée so sanh nay c6 thé din ra véi nhitng ca nhan khéac sé hiru cac tiéu chi cao hon hay
thép hon. Viéc so sanh nham thyc hién muc dich lién két, quyét dinh, nhan dugc cam hung hay diéu tiét cam
xuc ban than (Taylor & Brown, 1988; Tesser & Campbell, 1982). Tuy nhién v6i hai xu hudng so sanh trén va
dudi thi nghién clru nay s€ tap trung vao xu hudng so sanh trén. Co nghia 1a khach hang s€ tap trung so sanh
ban than v6i nhitng ca nhéan c6 ddc diém, nang lyc hay nhing sy s¢ hitu ma ho cho 14 tot hon ban than minh.

Tam trang ti€u cuc l1a nét trang thai tdm ly co ban cua con nguoi, dé phan ng v&i mot su kién, sy vat
hay hién trong nao d6 ma khéng nhu minh ky vong hay khong phu hop véi tinh cach hodc sé thich cua ban
than. Tham chi, tAm trang tiéu cuc nay khong c6 xuat hién theo ké hoach ma theo bé ndi khong rd nguyén
nhan, cong hudng véi hinh dnh, am thanh, tin hi¢u,.. Pac bi¢t, khi st dung mang xa hoi thi kha nang so
sanh ban than minh véi nhitng ngudi dung khac thong qua hinh anh hay nhing thong tin tdt dep vé cudce
song cua nhimg ngudi do ciing gia ting theo (Shaw & cong su, 2015). Tir d6, ban than khach hang s& hinh
thanh trang thai lo 4u, tu ti, budn b hay tdm trang tiéu cuc vi so sanh cudc séng ciia minh khong tét dep
nhu nhitng nguoi khac (Shaw & cong su, 2015; Fardouly & cong su, 2015). Vi vay, tai nghién ctru nay gia
thuyét sau dugc dé xuat:

HI: So sanh xa héi tac dong cing chiéu véi tam trang tiéu cuwc ciia khdch hang.

2.2. Tdc dgng ciia tim trang tiéu cwe dén sw tram cam va hanh vi mua sam béc dong ciia khdch hang

Beck & Beamesderfer (1974) cho ré“mg trAm cam 1a trang thai dugc hinh thanh tr sy bi quan, cam giac
that bai, khong thich ban than, thu minh lai v&i xa hoi va mdi ban tdm. Tram cam dugc ddc trung boi tim
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trang thap thom va dai dang rd rang, day 1a mot loai rdi loan tAm trang. Radloff (1991) di tap trung phén tich
trang thai tram cam ciia cic ca nhan khi ho thdy minh kém c6i hon nguoi khac, minh khong duoc yéu thich,
hay ban tim vé6i nhiing viéc khong dang ké, thudng suy nghi nhiéu dan dén ngi khong ngon gidc, ... Ngoai
ra, v6i bdi canh st dung mang xa hoi lién tuc thi cac ca nhan s bi anh hudng truc tiép va gian tiép dén cac
trang thai trim cam ctia c4 nhan. Do xu hudng cia su gia tang so sanh xa hoi thi mot ngudi ludn cam thiy bi
quan hay thiéu ty tin vao ban than, tir 46 sy gia tang va kéo dai tim trang tiéu cuc din dén tang sy trdm cam
(Tandoc & cdng su, 2015; Milfont & Gouveia, 2009). Vi vay, tai nghién ctru nay gia thuyét sau dugc dé xuat:

H2: Tam trang tiéu cuc tac dong cung chiéu véi sy tram cam

Mua sim bdc dong 1a hanh dong mua khong theo ké hoach. N6 nhin manh dén viéc khach hang khong
ndm rd duge sy can thiét cla san phém cho ban than, bo qua céac loi ich 1au dai va dé dan dén sy héi tiéc khi
mua (Beatty & Ferrell, 1998; Song & cong su, 2015), chu yéu duogc hinh thanh tir kich thich cac dong co
cam xuc. Thir nhat cac dong co cam xuc dugc tao ra do su kich thich sy hung phén, vui vé tr nhitng nhan td
moi truong mua sam, khong gian, hinh anh,.. Mat khac, tai nghién clru nay tap trung vao cac dong co cam
xuc duoc tao ra tir chinh tim Iy va tim trang tiéu cuc cua khach hang (Chou & Edge, 2012). Vi bdi canh sir
dung mang xa hoi va mua sim tryc tuyén, nén khach hang nay sinh hanh vi so sanh ban than va tim trang
tiéu cuc. Pic biét, khi hinh thanh tdm trang tiéu cuc thi su lo ngai, budn ba vé thua kém nguoi khac khi d6i
dién véi cac thong tin vé ngoai hinh, dia vi va thanh tich ctia nguo6i khac duoc pho bay. Do do, dong luc nang
cao ban than xuét hién, thi cic ¢4 nhan c6 xu huéng mudn khoa 14p né va mong mudn viée so hitu hang hoa,
san pham théng qua mua sam bét ¢t thir gi dé trd nén tot hon va han ché cac cam xuc tiéu cyc, do d6 thuan
loi dé mua sam bdc dong (Chou & Edge, 2012).Vi vay, gia thuyét sau dugc dé xuat:

H3: Tam trang tiéu ciee tde dong cing chiéu dén mua sam boc dong

Mot s ca nhan thuong thoa mian muc tiéu hudng thy cia minh bing cach hanh dong bdc dong nhung
khong phai ai mudn duoc huong thu déu bdc dong (Ramanathan & Menon, 2006). Su trim cam c6 lién quan
dén hanh vi mua bdc ddng vi hanh vi nay s& co xu hudng 1am giam bét di cam giac traim cam (Duhachek,
2005) va diéu nay c6 thé 1y giai néu mua sam theo kiéu nay rat dé mang lai ton hai (Sayre & Horne, 1996).
Nguyén nhan dén tr viéc khi c4 nhan cam théy minh bi thua thiét vé vat chét, dia vi, hay néi cach khac tac
dong dén long tu trong bi ha thap va sy d6 ki (Hoch & Loewenstein, 1991), thi hanh vi mua sam nay sé& gitp
ho 1y lai cam gidc “binh thuong” (Delorme & Makeig, 2004) hodc c6 thé ddi mat véi kho khian lién quan
dén cam xuc tiéu cuc (Benight & Bandura, 2004). Demoss (1990) ciing cho rang khi that vong, chan nan thi
moi nguoi thuong c6 xu hudng ting qua cho ban than thong qua mua sam va day chinh 1a xung dong tao nén
dong luc dé thyuc hién hanh vi mua sdm bdc déng. Vi vay, tai nghién clru nay gia thuyét sau duoc dé xuét:

H4: Sy tram cam tac dong cing chiéu dén mua sam boc dong

2.3. Vai tro diéu tiét ciia niém tin bin than

Hinh 1: Mé hinh nghién ctru dé xuat

Niém tin Su tram cam
ban than /'
H2 (+) \
HS () A
A Tam trang | ()

So sanh xa / ticu cye H3 (+) ‘

A , HI1 (+) N . z
hoi hudng \ Hanh vi mua sam

1én boc dong
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Bandura (1997) cho rﬁng niém tin ban than 1a mot loai nang lyc cla ca nhan dé thuc hién cac hanh vi can
thiét dé dat dwoc thanh tich cy thé. Niém tin ban than phan anh su tu tin vao kha ning kiém soat dong co,
hanh vi va nhan thirc xa hdi cua chinh minh. Nhitng sy danh gia nay phan anh sy trai nghi€ém cuia ca nhan
bao gém cac muc tiéu phén du, kha nang hoan thanh muc ti€u, kha nang dat dugc hanh vi cu thé. Khac véi
céc céu triic tAm ly truyén théng thi niém tin vao nang lyc ban than s€ c6 su khac biét voi linh vuc hoat dong
hay hoan canh khac nhau. Mic du so sanh xa hoi tic dong truc tiép dén tam trang tiéu cuc va gian tiép dén
sy trAm cam ctia khach hang. Tuy nhién, van c6 nhiing yéu t mang tinh ca nhan c6 thé lam giam duoc sy
tac dong va gay hai ciia so sanh xa hoi (Xing, 2005). Néu c4 nhan ¢ niém tin vao ban than cao thi xem su
kho khan 1a didu gi d6 can nd luc dé vuot qua va thoa mén duge cai toi cua minh, nguoc lai néu mot ngudi
¢6 nhan thirc vé hiéu qua ban than thap s& thdy su kho khan 1a nhiém vu khong hoan thanh duoc tac dong
lam gia ting su cang thang, tu ti va chan nan (Badura, 1997). Vi vy, tai nghién ctru nay gia thuyét sau dugc
dé xuat:

HS5: Niém tin ban thén diéu tiét giam sy tac dong cia so sanh xd hoi dén tam trang tiéu cuc

3. Phuong phap nghién ciru

3.1. Thang do nghién cvuru

Tir cic gia thuyét nghién ctru tac gia dé xuat mo hinh nghién ctru nhu Hinh 1. Thang do duoc ké thira va
diéu chinh tir cdc nghién ctru trudc do dé phit hop véi bdi canh nghién ciru. Cu thé, so sanh xa hoi ké thira
ctia Bai & cong su (2013) va Gibbon & Buunk (1999) gém 3 thang do. Tam trang tiéu cuc ké thira 3 thang do
ctia Liu & cong su (2019), Watson & Tellegen (1985). Su tram cam ké thira 5 thang do ctia Radloff (1991).
Hanh vi mua sim bdc dong ké thira 5 thang do ctia Badgaiyan & cong su (2016), Verplanken & Herabadi
(2001). Cubi cung, hiéu qua ban than thi 4 thang d6 dugc ké thira tir Tan & Tan (2014), Midgley & cong su
(2000).

Thang do so b dugc tac gia sir dung nguyén ban tir cac nghién ciru nude ngoai. Tuy nhién dé phu hop véi
ddi tuong nghién ctu thi tac gia tién hanh thao luan, dich thuét sang tiéng Viét. Déng thoti, ban dich duogc cac
chuyén gia théng nhét vé mirc chinh x4c vé ngdn ngir va ¥ nghia. Tir d6 thiét 1ap bang khao sat chinh thirc
v6i thang d6 Likert 5 diém tir 1 — hoan toan khong dong ¥ dén 5 — Hoan toan dong ¥.

3.2. Thu thdp dir liéu nghién ciru

Nghién ctru dugc thuc hién théng qua khao sat Google Form. Nhiam gia ting sy hiéu qué trong khi thu
thap dir liéu, tac gia giri phiéu khao st vao cac trang, nhom trén mang xa hoi chi yéu 1a Facebook. Céac
trang, nhom trén Facebook c6 dong dao ngudi dung mua sim truc tuyén va dé lai cic binh luin va nhan xét
vé cac don vi ban hang. Khung thoi gian giri bang cau hoi 1a tir 11 dén 12 gio; 19 gio tro di, vi vao thoi gian
nay c6 nhiéu ngudi dung truy cap va sir dung mang x hoi. Trudce khi giri bang cau hoi, tac gia s& 1ién hé voi
thanh vién quan Iy trang va nhom d6 dé dugc chap nhan bai dang giri bang khao sat. Theo Hair & cong sy
(2010) thi nguyén tic sd quan st toi thiéu phai gép 5 lan s6 bién quan sat trong m hinh nghién ctru. S6 bién
quan sat dy kién ctia cac nhan t6 trong mé hinh nghién ciru 1a 30 bién quan sat. Do do, kich thudc mau t6i
thiéu phai 1a 5 x 30 = 150 quan sat, nén s bang hoi thu vé va dugc loc cho phu hop véi cac tiéu chi con lai
12 647 mau hoan toan dap ung dugc muc tdi thiéu, nén c6 thé sir dung tién hanh xir Iy va phan tich.

3.3. Xir ly 56 liéu

Nghién ctru nay sir dung phin mém SPSS 24.0 dé thuc hién thong ké mo ti mau nghién ctru va phan tich
su khac biét ctia hanh vi mua sim boc dong v6i nhom nhan khau hoc. Phan mém Smart PLS dé kiém dinh
do tin cay, CFA va kiém dinh két qua. Nghién ctru sir dung mé hinh SEM dé kiém dinh mé hinh va két luan
gia thuyét nghién ctru.

4. Két qua nghién ciru

4.1. Théng ké mé ti

Trong 647 khach hang chinh thic thi gi6i tinh nit chiém dai da s6 véi ty 1¢ 68,8%. Vé do tudi thi nhom
tudi tir 16 dén 30 tudi chiém ty 16 rat 16n 1a 74,4%, day dugc xem 1 su hop 1y vé miu nghién ciru vi trong
khoang tudi nay thi khach hang tré, c6 su tiép can cong nghé thuan lgi hon cac nhom tudi khac va cap nhat
cac xu hudng trén thé giéi nhanh chong hon (Temkin, 2009). Pbi v6i nghé nghiép nhan vién vian phong
chiém ty 1€ 38,6%. V& trinh d6 hoc van thi da phﬁn déu tai mac Cao dé“ing/trung cép dén dai hoc, chiém ty
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1¢ trén 70%. Thu nhap hang thang nam trong khoang tir 15 dén dudi 23 triéu chiém ty 1¢ cao nhét 1a 40,2%.
Ngoai ra, tAn suét sir dung cac loai mang xa hoi ciia khach hang cha yéu 1a tir 2 — 4 gio mdi ngay chiém ty
1¢ 60,6%. Hai nén tang mang xa hoi hién nay dugc khach hang st dung phé bién d6 1a Facebook va Tiktok
chiém ty 18 36,9% va 24,6%. Cubi cung, cac san pham dugc khach hang mua tryc tuyén nhidu nhét 1a 4o
quan thoi trang, phu kién thoi trang, gidy dép chiém ty 16 trén 65%.

4.2. Kiém dinh dp tin cdy thang do

Hé s6 Cronbach’s Alpha do ludng d6 tin cdy cho thang do s& dua trén két qua cuia Nunnally (1978), voi
két qua cac hé s6 déu 16n hon 0,6 nén dam bao do tin cdy. Két qua kiém dinh nay duoc tong hop trong Bang
1.

Bang 1: Két qua kiém dinh db tin ciy thang do

Nhin to H¢ s6 Cronbach’s Alpha AVE S6 thang do bi loai
So sanh x4 hoi huéng 1én (SSXH) 0,747 0,660 0/3
Tam trang tiéu cyc (TTTC) 0,858 0,779 0/3
Sy tram cam (STC) 0,896 0,706 0/5
Hanh vi mua sam boc dong (MSBD) 0,875 0,668 0/5
Hiéu qua ban than (HQBT) 0,843 0,679 0/4

Nguon: Tong hop két qua nghién ciru tir SMART PLS

Ngoai hé sb Cronbach’s Alpha, thé sb téng phuong sai rit trich déu 16n hon 0,5 (Hair & cdng su, 2010;
Nunnally, 1978), do d6 cac bién sb trén Bang 1 déu dat do tin cay.

4.3. Kiém dinh nhan té kham phd CFA

Kiém dinh nay nhiam xéac dinh gia tri hoi tu (Convergent validity) thé hién gia tri do ludng mot khai niém
twong quan chat ché voi nhau sau nhitng do Iuong duoc 1ap lai. Theo Anderson & Gerbing (1988), thang
do duoc coi la dat gia tri hoi tu khi cac trong s6 chuén hoa cua thang do trong ma tran xoay nhan t6 déu lon
hon 0,5.

Bang 2: Ma trin xoay nhén t6

Trong so chuan hoa Nhan to dai dién

HQBTI 0,829
HQBT2 0,834
HQBT3 0,817
HQBT4 0,816
MSBDI1 0,725
MSBD2 0,841
MSBD3 0,834 MSBD
MSBD4 0,847
MSBD5 0,834
SSXHI1 0,713
SSXH2 0,866 SSXH
SSXH3 0,849
STCI1 0,856
STC2 0,858
STC3 0,836 STC
STC4 0,779
STCS 0,870
TTTCI 0,868
TTTC2 0,908 TTTC
TTTC3 0,871

Nguon: Tong hop két qua nghién ciru tir SMART PLS

HQBT
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4.4. Phén tich mé hinh céu triic tuyén tinh SEM

Phuong phép phéan tich mé hinh cau tric tuyén tinh SEM dugc cac nghién ctru str dung dé kiém dinh mo
hinh 1y thuyét nghién ciru, phuong phap nay c6 nhiing loi thé khic phuc dugc cac han ché ciia phuong phap
hoéi quy da bién truyén théng, do moé hinh SEM c6 thé tinh dugc cac sai s6 do ludng. Dya trén két qua mo
hinh cu tric tuyén tinh SEM trén Hinh 2 thi cac gia tri P — value déu thip hon 5%, tir d6 cho thiy sur téc
dong cta cac nhan t6 dén nhau déu c6 y nghia thdng ké. Pdng thoi, so sanh xa hoi hudng 1én tac dong tich
cuc dén tam trang tidu cuc voi B 12 0,137 va tAm trang tiéu cuc nay ciing tac dong tich cuc dén sy tram cam,
hanh vi mua sam bdc dong v6i B lan lugt 14 0,556; 0,215. Ngoai ra, sy tram cam ciing tac dong tich cuc dén
hanh vi mua sim béc dong vai B 1a 0,520.

Hinh 2: Két qua mé hinh ciu tric tuyén tinh SEM

Su tran cam

Niém tin (R 0.309)

ban than / —

Tam trang 0,556
-0,108 / 0.520
\ tiéu cuc ¥
/ T~
0,137 (R*=0,307) 0215 Mua sam boc
So sanh xa ’
N T dong
hoi

(R? =0,440)

Nguén: Tong hop két qud nghién cieu tir SMART PLS

Cubi cung, mdi khach hang khi xem xét vé ban than minh dé diéu chinh vé& hanh vi ctia minh s& hinh
thanh hi¢u qua ban than. Bién sb nay diéu tiét 1én su tac dong so sanh xa hoi dén tam trang tiéu cuc va két
qua cho thay tham sb u6c lugng biéu dién cho vai tro diéu tiét cta hidu qua ban than 14 -0,108, hay néi cach
khac hiéu qua ban than diéu tiét lam giam su tac dong cua so sanh xa hoi hudng 1én dé sinh ra tim trang tiéu
cuc cho khach hang.

Biang 3: Kiém dinh mdi quan hé tic dong ciia cic nhan to
trong mo hinh nghién ciru

Gia thuyét Quan hé tic dong H¢ s6 héi quy P — value Két luan
HI SSXH -> TTTC 0,137 0,000 Chap nhan H1
H2 TTTC -> STC 0,556 0,000 Chép nhan H2
H3 TTTC -> MSBD 0,215 0,000 Chap nhan H3
H4 STC -> MSBD 0,520 0,000 Chap nhan H4
H5 HQBT*SSXH -> TTTC -0,108 0,000 Chap nhan H5

Nguon: Tong hop két qua nghién cieu tir SMART PLS

4.5. Kiém dinh sw khdc biét vé hanh vi mua sim béc dong theo nhém nhén khiu hoc

Dbi voi su khac biét @i véi hanh vi mua sdm bdc dong theo gidi tinh thi kiém dinh t — test dwa trén gia tri
Sig. ciia Equal variances assumed 1 0,000 thap hon mtic ¥ nghia 5%, diéu nay c6 nghia I véi nhém khach
hang nam va nir ¢6 su khac biét. Trong d6 gia tri trung binh mua sim bdc ddng ctia gidi tinh nir 1a 4,03 con
ctia nam 1a 2,86 cho thiy da phan giéi tinh nit s& xuét hién nhiéu hon. Ngoai ra, xu huéng mua sim boc dong
c6 su khac biét véi cac nhom thu nhap va ting theo sy gia ting ctia thu nhap mdi thang.

Ngoai ra cac kiém dinh Leneve cho d¢ tudi cling théy duoc su khac biét, hanh vi mua sdm nay cé xu
hudng giam qua cac do tudi, d& dang nhan thiy d6i v6i hai nhom tudi tir 16 dén 22 tudi va 23 dén 30 tudi
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chiém gia tri trung binh cao nhét ciia hanh vi mua sim nay. Dbi véi cong viéc thi mua sim bdc dong ciing
¢6 su khac biét, trong d6 hoc sinh sinh vién va nhan vién vin phong dang chiém gia trj trung binh cao cua
hanh vi nay.

4.6. Thio lugn két qud nghién ciru

So sanh xa hoi tac dong tich cuc dén tam trang ti€u cuc cua khach hang, diéu nay luén giai cho viéc khi
khach hang c6 xu hudng so sanh xa hoi tai moi trudng mang xa hoi thi s& 1am cho khach hang dé cham dén
nhiing cam xtc khong vui vi thay minh ¢6 qua nhiéu thiéu sot, 6 cudc song khong day da nhu nguoi khac
hay nguong md nhiing thir ma nguoi khac dang tai trén mang xa hgi. Hay noéi cach khac, tdm trang khach
hang dang binh thuong nhung khi bi thu hut bai nhing thir ho danh gia 1a t6t va dén tir ngudi khac thi chuyén
bién tdm trang tir binh thudng sang xu hudng tiéu cuc nhu ty ti, khong thich hodc phd bién 1a suy nghi co
phan khong con vui vé va hay suy nghi vé nhitng thtr d6, tuy nhién chi ton tai trong ngén han va d& dang lay
lai sy 6n dinh néu c6 su kién khac xen ngang vao. Két qua nay twong dong véi nghién ciru ctia Shaw & cong
su (2015), Liu & cong su (2019).

Tam trang ti€u cyc tac dong tich cuc dén sy trAm cam cua khach hang, diéu nay luén giai cho viéc chuyén
bién cam xuc nhanh chong tir vui vé, binh thuong ctia khach hang sang trang thai khong vui, suy nghi nhiéu,
lo 4u hay mic cam vé6i cudc song. Nguyén nhan khi tiép can véi cac hinh anh hay thong tin tét dep vé nhitng
ngudi ding khéc trén mang x hoi thi nguoi ding chap nhan nhitng diéu d6 1a su that, ma khong suy nghi
rang liéu d6 c6 phai su that hay khong ? Tir d6, dan dén viéc khach hang ty danh gia ban than minh khong
nhu nhitng ngudi dung do6, thiéu ty tin, mic cam véi ban than. Ngoai ra, khach hang mudn giéng nhu nhimng
nguoi ding d6 mic du khong pht hop véi dic tinh ca nhan hay tinh cach ciia minh. Vi vay, ¢6 thé thiy tam
trang c6 nét tiéu cuc nay la dong luc manh nhét dé biéu dién cho trang thai trAm cam nhanh cua khach hang.
Két qua nay tuong ddng véi nghién ctru ciia Crocker & Knight (2005), Tandoc & cong su (2015), Tran Vin
DPat (2022).

Tam trang tiéu cyc tac dong tich cyc dén hanh vi mua sdm bdc dong ctia khach hang, diéu nay luan giai
cho viéc khi khach hang gia ting tim trang dang tiéu cuc d& dan dén mat kiém soat hay mong mudn mua dé
vui vé tré lai hodc giai téa di nhimg tdm trang khong tdt cia minh, ddy 1a co hoi ¢é mua sdm bdc ddng didn
ra. Dong thoi, véi vai tro trung gian cua sy trdm cam da tao ra nhiing tic dong gian tiép cua nét tim trang
nay dén quyét dinh mua cia khach hang, tuy tim trang tiéu cuc nay chi 1a ngan han nhung ciing tao ra sy suy
nghi, lo au hay trin tré cho khach hang nhiing ngay sau d6 va dén lic bat gip san pham ma minh cam thay
gitip minh vuot qua trang thai khong vui nay thi ho s& quyét dinh mua, da phan s& chua tiép xuc tryuc tiép hay
¢6 ké hoach v6i cac loai san phim d6. Két qua nay twong dong voi nghién ctru ciia Liu & cong su (2019).

Su trAm cam tac dong tich cuc dén hanh vi mua sim bdc ddng cua khach hang. Két qua nay phu hop véi
thuc té, khi khach hang roi vao trang thai hay lo 4u, suy nghi nhiéu va cam thiy nhiing thir xung quanh minh
khong dugc nhu ¥ minh, hay ludn thdy rang nhitng viéc ciia ngudi khac 1a t6t hon va cude sdng cia ngudi
khac 1a vui vé, hanh phtic hon minh thi mua sam dé théy vui vé hon, bét lo au vé sy thiéu hut ciia minh thim
chi nhitng mén d6 ho mua chua hin d3 dét tién nhung giup thu hep khoang cach tu ti hay sy thua kém vé
cudc sdng hanh phuc. Ngoai ra, khi roi vao trang thai budn hay méat di su vui vé thi khach hang d& dua ra cac
quyét dinh thiéu tinh ki ludng nén trang thai boc dong dé hinh thanh. Két qua nay twong dong véi nghién
cuiru cua Sneath & cong su (2009), Duhachek (2005).

Su diéu tiét cua niém tin ban than lam giam di mac d¢ tac dong cua so sanh xa hoi hudng 1én dén tam
trang tiéu cyc. Diéu nay phu hop voi thuc té va luan giai thong qua viéc khi khach hang sir dung mang xa
hoi véi tam thé 1a tu tin voi ban than, lac quan voi cudc séng thi sé gop phén nao dé trong viéc dinh hinh
tam trang tiéu cyuc theo hudng tiét ché su phat sinh trong suy nghi. Mic du viéc so sanh xa hoi huéng 1én 1a
hoat dong sé& luén dién ra trong mdi ca nhan khi st dung mang xa hoi nhung viéc nhén thirc dugc ban than
cua minh c6 gia tri va hi€u qua thi s€ han ché phz‘?m nao chép nhan cudc séng, hiéu duoc su thua kém cua
minh 12 hop li va c¢6 sy phan d4u trong twong lai. Két qua nay twong dong véi nghién ctru cua Feng & cong
su (2015), Liu & cong su (2017).

Khi kiém dinh sy khac biét v& nhém nhan khau hoc thi khach hang nir mua nhiéu hon, diéu nay phu hop
vé6i thue té vi nhoém ddi twong c6 théi quen mua sam va dé bi anh hudng boi tac dong ctia so sanh xa hoi hon.
Véi nhom tudi thi tap trung chi yéu 16 dén 22 tudi va 23 dén 30 tudi, hai nhom tudi nay thi da phan 1a khach
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hang tré, co sy tiép can voi cong nghé mdt cach thuén lgi, hay cdp nhat cac xu hudng mai cua xa hdi va kinh
té nén mua sim truc tuyén cling tr6é nén thuén tién va phé bién hon. Dic biét voi nhom khach hang tré tudi
thi viéc tmyén miéng lan rong v6i mdi truong lam viée va hoc tap nén dé dang phat sinh so sanh xa hoi hay
dan dén mua sim bdc dong truc tuyén voi cac loai san pham. Dong thoi, sy khac biét cta thu nhap hoan toan
hop ly vi khi thu nhap tang 1én thi khach hang c6 diéu kién vé tai chinh thuan loi hon nén hoan toan tu tin, d&
tao ra sy hung phéin trong viéc mua sam, diéu nay tao ra sy thudn lgi cho hanh vi mua sam bdc déng dién ra.

5. Két luan va ham y quan tri

Nghién ctru da xem xét vé su tac dong cua so sanh xa hoi dén tam trang ti€u cuc cua khach hang, trang
thai trAm cam va hanh vi mua sdm bdc déng tai Viét Nam, déng thoi nghién cuu sy diéu tiét cia niém tin dén
su tac dong cua so sanh xa hoi dén tam trang tiéu cuc. Két qué nghién ctru cho théy so sanh xa hdi tac dong
cung chiéu dén tim trang ti€u cuc. Ngoai ra, tdm trang ti€u cuc tac dong cung chiéu dén trang thai trAm cam
va hanh vi mua sam bdc dong cua khach hang tai Viét Nam. Niém tin ban than diéu tiét 1am giam di su tac
dong clia so sanh xa hoi dén tim trang tiéu cuc. Dya trén két qua nay thi tic gia c6 cac dé xuat ham y quan
tri cho khach hang nhu sau:

Khi truy cép va st dung cac trang mang xa hoi nhu Facebook, Instagram, Tiktok,... thi khach hang nén
dat tinh giai tri Ién cao hon 1a viéc so sanh ban than minh véi nhitng nguoi dung khac, vi cac thong tin dugc
dang tai voi cac kénh mang xa hoi chua hin da phan anh dung sy that. Han ché viée truy cép vao cac tmg
dung mua sdm trén dién thoai thong minh, hodc tap trung qua nhiéu thoi gian cuia minh vao cac Urng dung
d6. Dé thuc hién dugc viée han ché truy cap nay thi khach hang nén mé rong cac hoat dong trong ngay cua
minh thong qua tap thé thao, doc sach, hay cac hoat dong khac dé han ché viéc tiép xuc vai dién thoai hay
cac ung dung do.

Tap trung vao nhiing thtr that sy can thiét cho ban than, dic biét cac khach hang can phai nhan dién rd
duoc ban than vé nhimg tht hién tai cia minh, nhitng hinh anh vé cudc séng, sy thanh cong ctia nhimg nguoi
khac chi nén lam dong luc cho minh phan ddu chir khong phai ding dé chan nan hay budn buc.
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