TAC PONG CUA NOI SO BI BO LO PEN HANH VI MUA
HANG NGAU HUNG TAI THANH PHO HO CHI MINH

Nguyén Tuin Pat
Truong Pai hoc Ngdn hang thanh phé Hé Chi Minh
Email: datnt@hub.edu.vn

Ma bai bao: JED-2660

Ngay nhan: 14/09/2025

Ngay nhan ban sua: 05/11/2025
Ngay duyét dang: 22/01/2026
Ma DOI: 10.33301/JED.V1.2660

Tom tat:

Nghién cuu duoc thuc hién nham xdc dinh cac yéu 16 tién dé va do luong tac dong cua hoi
chitng so bo 16 (FOMO) dén hanh vi mua hang ngdu hirng cia 211 khdch hang mua sdm triec
tuyén tai thanh phé Ho Chi Minh. Két qua phdn tich chi ra rang cdc yéu t6 nhu s khan hiém,
cam nhan loi ich, tié}? thi qua nguoi anh huong va so sanh xa hoi déu tdc dong tich cuc va
ding ké dén FOMO. Pac biét, FOMO tdc dong tich cuc dén hanh vi mua hang ngau hirng
trén cac san thwong mai dién tu tai dia ban. Dya vao két qua nghién ciru, nhom tac gia da de
xudt cdc ham ¥ quan tri cho doanh nghiép nén irng dung cdc yéu té kich hoat FOMO nham
gia tang hiéu qua ban hang va tan dung tam Iy tiéu ding nhanh chong ciia gidi tré thanh pho
H6 Chi Minh.

Twr khoa: FOMO, mua hang ng'flu htrng, su khan hiém, so sanh xa hoi, gidi tré.

Ma JEL: M31.

The impact of fear of missing out on impulsive buying behavior in Ho Chi Minh City
Abstract:

The study was conducted to identify antecedent factors and measure the impact of the fear of
missing out (FOMO) on the impulsive buying behavior of 211 online shopping customers in
Ho Chi Minh City. The analysis results indicated that determinants such as scarcity, perceived
benefits, influencer marketing and social comparison all had a significant and positive effect
on FOMO. Notably, FOMO positively impacted impulsive buying behavior on e-commerce
platforms in the area. Based on the findings, several managerial implications are proposed
for businesses, recommending that they strategically apply the identified FOMO-triggering
determinants to enhance sales effectiveness and capitalize on the rapid consumption
psychology of the youth in Ho Chi Minh City.

Keywords: FOMO, impulsive buying, scarcity, social comparison, young people.

JEL Code: M31.
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1. Giéi thiéu

Trong bdi canh toan cau hoa va sé hoa phat trién, mang xa hoi da tro thanh mot phan khong thé thiéu
trong cudc séng hang ngay ctia con ngudi. Picu nay da lam nay sinh nhiéu hién tugng tam 1y mai, trong d6
FOMO (Fear of missing out - Ndi s¢ bo 1&) 1a mot hién tugng ndi bat va ngay cang pho bién. FOMO la cam
gi4c lo lang, bat an khi mot c4 nhan cam thay minh dang bé 15 nhiing trai nghiém thi vi, co hdi, xu huéng
ma nguoi khac dang dugc tham gia hodc so hitu (Przybylski & cong su, 2013).

Béi canh tiéu dung tai thanh phd Ho Chi Minh tao ra mot hé sinh thai hoan hao cho FOMO phat trién, do
cuong do st dung mang xa hdi cuc cao va tde do tang trudng thuong mai dién tir nhanh chong. Nguoi Viét
Nam danh trung binh 2 gi¢ 25 phut moi ngay trén mang xa hdi (Hi¢p héi Thuong mai dién tir Viét Nam -
VECOM, 2024), tao ra ap luc phai bat kip xu huéng va “khong thua kém ai”. Dong thoi, thi truong thuong
mai dién tir Viét Nam dang duy tri toc do ting truéng manh mé (20% trong nam 2024, dat hon 25 ty USD),
v6i thanh phé HO Chi Minh 1a khu vuc dan dau vé ty 1€ mua sdm truc tuyén (Hiép hoi Thuong mai dién ti
Viét Nam - VECOM, 2024). Sy két hop gilra thong tin xa hoi don dap va co hoi mua sam lién tuc nay da
bién cac san thuong mai dién tir thanh moi truong 1y twong d&& FOMO phat huy tic dong manh mé& nhat dén
hanh vi mua ngau himg cuta gidi tré.

Hé qua cia FOMO 1a viéc thiic day hanh vi mua hang ngiu himg. P4y 14 viéc mua sim khong c6 ké hoach
trude, bi thic day bai cam xtc nhét thoi va mong mudn duoc so hitu ngay lap tirc mot san pham nao do.
Hanh vi nay nay sinh bdi cac tac nhan bén ngoai nhu hoat dong quang cdo, cac dot khuyén mai, hoic su 16i
cudn cua san phém (Rook, 1987). V61 hiéu ing FOMO, khach hang cam théy bi thtic giuc phai mua mot san
pham ngay 14p tirc vi s¢ bo 15 co hoi, khong bt kip xu huéng hodc bi tut hau so voi xa hoi (Suhardi & cong
sw, 2023). Mic du, cac nghién ciru trude day da nghién ciru mbi lién hé gitra FOMO va mua hang ngau hing,
song van ton tai nhitng khoang trong can dugc lap day. Thir nhat, phan 16n cac phan tich thiéu sy tap trung
chuyén biét vao dbi trong gidi tré tai mot thi truong nang dong va dic thu nhu thanh phd H6 Chi Minh, noi
céc dic diém van hoa, x3 hdi va thoi quen st dung mang xa hoi co thé 1am bién d6i mac do biéu hién va
tac dong ciia FOMO. Thir hai, cac cong trinh trudc tiép can theo mo hinh gian tiép, tirc 1a FOMO tac dong
thong qua cac bién trung gian, dan dén khoang trdng vé co ché tac dong truc tiép. Do d6, nghién ctru nay
s& tap trung kham pha toan dién cac yéu td tién tac dong dén FOMO trong bdi canh dia phuong, dong thoi
phan tich tac dong truc tiép cia FOMO dén hanh vi mua hang ngiu himg tai thanh phd HO Chi Minh, qua
d6 bo sung bang chimg thyc nghiém gié tri cho ca Iy thuyét hanh vi nguoi tiéu ding va chién lugc tiép thi.

2. Co so Iy thuyét

2.1. Khdi ni¢m vé néi sg bi bé I

Nbi so bi bo 1& (Fear of missing out - FOMO) la cam giac bo 1o kién thire, céc trai nghiém hodc nhitng
lyra chon trong cudc sdng c6 thé gitip mot nguoi tré nén tot dep hon. FOMO dan dén lo ling 4m anh vé viée
bi gat ra ngoai cac tuong tac xa hoi, cling nhu su lo au, c6 don va cam giac thua thiét tuong ddi vi minh c6
thé khong theo kip nhitng co hoi mang lai lgi ich cuia nguoi khac (Abel & cong s, 2016). Good & Hyman
(2020) cho raing FOMO con duoc biéu hién thong qua su hdi tiéc va su ghen ti véi nguoi khac vé nhirng trai
nghiém hay vat chat ma nguoi d6 ¢ dugc.

2.2. Cdc Iy thuyét lién quan

Mo hinh SOR (Kich thich - Sinh thé - Phan tmg) ctia Mehrabian & Russell (1974) 1y giai mbi quan hé
gita cac yéu to moi trudng, trang thai tim 1y bén trong va hanh vi phan tng cta ca nhan. Trong bdi canh
thanh phd HO Chi Minh, cac kich thich (S), bao gdm tin hiéu khan hiém trong ban hang truc tuyén va ap
lyc tir xu hudng xa hoi, duoc khuéch dai trong méi trudong d6 thi so6i dong nay. Nhiing kich thich nay tac
dong manh mé 1én sinh thé (O) 1a gi6i tré thanh phd HO6 Chi Minh - mot cong dong nhay cam va c6 muc do
tuong tac x4 hoi cao 1am gia ting FOMO. Tai day, FOMO khéng chi 1a su lo ling don thuan ma con 1a ndi
so bi tach biét khoi nhom xa hoi. Chinh trang thai tam 1y cAp bach nay truc tiép thiic ddy phan tung (R) la
mua hang ngau htimg nhu mot hanh vi nhanh chéng nhim giam thiéu sy kho chiu va xac nhéan vi thé xa hoi.

Duya trén 1y thuyét so sanh xa hoi ctia Festinger (1954) thi con ngudi danh gia ban than bang cach so
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sanh vdi nguoi khac, mot qua trinh dugc khuéch dai manh mé trén méi truong s6. Mang xa hoi trd thanh
noi trung bay lién tuc cac khia canh tich cuc, thanh tyu va san phém thoi thuong, dac biét tir KOLs va ban
bé. Viée tiép xtic khong ngimg v6i nhitng hinh anh Iy tuéng hoa nay sé& kich hoat so sanh hudng 1én, tao ra
nhan thirc vé sy “kém hon” hodc “bo 157 céc trai nghiém/xu huéng. Tai thanh phé HO Chi Minh, v&i mat
dd sir dung va tdc do lan truyén thong tin cuc cao, moi trudng nay cang tré nén khdc liét, bién su lo léng va
bét an thanh FOMO véi strc nang xa hoi va van hoa cao. Hoi chung FOMO, dugc hinh thanh nhu mot phan
{mg tam 1y d6i voi nguy co bi tach biét khoi nhom tham chiéu trong mot cong dong ludn bién dong va dinh
hudéng xu hudng.

2.3. Cdc khdi niém lién quan va gid thuyét nghién ciru

2.3.1. Su khan hiém

Trong bdi canh thuong mai dién tu, sy khan hiém 14 chién luoc kich thich nguoi tiéu dung béng cach tao
ra nhén thirc vé sd luwgng gidi han hodc thoi gian vu dai han ché dbi véi san phém (Akram & cong sy, 2018).
Pay 1a cong cu tac dong truc tiép 1én quyét dinh mua sim bang cach tao ra ap luc vé co hoi.

Sy khan hiém kich hoat FOMO qua hai co ché tam 1y chinh. Thir nhat, cac tin hiéu nhu “sép hét hang”
tao 4p luc hanh dong cap bach, de doa nguy co khong dap Gmg duoc nhu cau (Hamilton, 2021), tir d6 kich
hoat truc tiép So bd 16 (FOMO) (Poan Thi Nhu Quynh & Lee, 2023). Thir hai, khach hang danh gia cao hon
nhitng san phém khan hiém, xem chung la biéu hién cua tinh doc quyén va gia tri cao. Do d6, ndi s¢ bo 1§
khong chi 1a mat co hoi ma con 1a tiée nudi sau sic néu khong sé hitu dugce gia tri doc quyén d6 (Suhardi &
cong su, 2023). Vi vay gia thuyét sau duoc dé xuét:

HI: Su khan hiém tdc dong tich cuc dén FOMO.

2.3.2. Cam nhdn loi ich

Theo Tran Vian Tan & cong su (2022), cam nhan 1¢i ich 1a nhitng gia tri ma khach hang tin r:fmg ho sé& dat
duogc khi tham gia mot trai nghiém, sy kién hodc s& hitu mot san pham/dich vu nao d6. Dbi véi moi trudng
mua sdm truc tuyén thi da phan khach hang cam nhan duoc loi ich tir san pham chi yéu dén tir thi giac thong
qua hinh anh, video hodc cac thong tin lién quan duoc truyén tai (vi du: gia tot, kiéu dang phut hop xu huéng,
mua | tang 1,...).

Peck & Childers (2006) cho réng khi nhan théy duoc loi ich, néu nhitng trai nghi¢ém nay bi bé 16, nguoi
tiéu dung c6 thé cam thdy minh di danh mat nhing loi ich dang gia ma ho xtimg dang c6 dugc. FOMO
khong don thuan 13 ndi sg bo 15 mot san pham cu thé, ma con 1a sy lo ling khi danh mat nhiing gia tri ma
ho cam théy minh nén dugc hudng. Do d6, khi loi ich cdm nhén cang cao thi khach hang cang d& bi FOMO
v6i nguy co khong sé hitu duge san phim hay khong kip tham gia vao trai nghiém mua sim do6. Vi vay gia
thuyét sau duoc dé xuét:

H2: Cam nhdn loi ich tac dong tich cuc dén FOMO.

2.3.3. Tiép thi qua nguoi dnh hwong

Tiép thi qua nguoi anh huong 1a chién luge sir dung nhimng ca nhan c6 lwong nguoi theo ddi 16m, uy tin
hoic sirc tic dong manh trén mang x3 hoi dé quang ba cho san pham, dich vu hodc thuong hiéu. Nhimng
ngudi anh huong nay thuong tac dong dén nhan thirc, thai do va hanh vi cia khach hang théng qua viéc chia
sé trai nghiém ca nhan, danh gia san pham hoic tao xu hudéng tiéu ding méi (Lu & cong su, 2014).

Theo Mahmud & cong sy (2023), tiép thi qua nguoi anh hudng gop phan kich hoat trang thai FOMO &
khach hang, khi ho cam thiy so bi bo 15 nhitng san phdm hodc trai nghiém ma ngudi anh huong dang tan
huong. Piéu niy c6 thé thic day hanh vi mua sim ngiu hing nhanh chéng ciia khach hang dé “bit kip xu
huéng” hodc “khong bi tut lai”. Vi vy gia thuyét sau dugc dé xuat:

H3: Tiép thi qua nguoi anh hiong tac dong tich cwc dén FOMO.

2.3.4. So sanh xa hoi

So sanh xa hdi la mot xu hudng tdm Iy co ban cia con ngudi nham danh gia ban than thong qua viéc doi
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chiéu véi nguoi khac (Taylor & Brown, 1988). Qua trinh nay, di 1a so sanh huéng 1én hay huéng xudng,
phuc vu cac muc dich ¢t 161 nhu ty danh gid, lién két xa hoi, hodc diéu tiét cam xtic ca nhan.

Vi su phat trién cta mang xa hoi, viéc cdp nhat thong tin theo thoi gian thyc dé dang da lam so sanh xa
hoi tré nén phd bién, dic biét 1a so sanh hudng 1én. Nguoi ding mang xa hoi thudng xuyén so sanh ban than
v6i nhiing chia sé vé cudc séng hao nhoang, thanh cong hoac san phém/dich vu cua nguoi khac (Poan Thi
Nhu Quynh & Lee, 2023). Qua trinh nay 1am gia ting cim giac ghen ti va thiéu thdn, dan dén hién tuong S
b6 15 (FOMO) khi ngudi ding nhan thay ho dang bo 15 nhing trai nghiém, co hdi hodc san pham ma nguoi
khac dang so hitu. Vi vay gia thuyét sau duge dé xuat:

H4: So sanh xd hoi tac dong tich cuc dén FOMO.

2.3.5. Mua hang ngadu hirng

Mua hang ngﬁu hing 1a hanh vi mua sdm khéng cé ké hoach truge, duge kich hoat tirc thdi boi mot tac
nhan kich thich va dic trung boi mong muén sé hitu ngay 1ap tirc, bo qua sy can nhic hop 1y vé nhu cau
(Sharma & cong su, 2010). Hanh vi nay thuong dan dén céc trang thai cam xuc da dang sau mua hang.

Mahmud & cdng su (2023) cho rﬁng su phat trién cua mang xa hoi kich hoat FOMO manh mé thong qua
ndi dung vé phong cach séng 1y tuong va wu dii gii han. Khi mic d6 FOMO cao, ap luc tim 1y nay thic
day khach hang hanh dong nhanh chong nham tranh cam giac bi bo 15. Pac biét trong moi truong mua sim
truc tuyén (noi thong tin cap nhat lién tuc), cam xtic tirc thoi 14n at can nhéc 1y tri, truc tiép kich thich hanh
vi mua hang ngiu hing. Vi vy gia thuyét sau dugc dé xuat:

H5: FOMO tdc dng tich cuee dén mua hang ngau hirng.

Mo hinh nghién ctru ctia nhom tac gia dugc dé xuat nhu Hinh 1.

Hinh 1. M6 hinh nghién ctru dé xuit

Su khan hiém
H1(+)

Cam nhan loi ich

' Mua hang ngau himg
Tiep thi qua

nguoi anh huwong

So sanh xa hoi

Nguon: Dé xuat cua tac gia.

3. Phwong phap nghién ctru

3.1. Thang do nghién ciru

Pé c6 duoc thang do chinh thirc thi nghién ciru da tién hanh thao ludn nhom véi cac chuyén gia dé hiéu
chinh thang do duoc ké thira tir cac nghién ctru trude phit hgp voi bdi canh mua hang truc tuyén co sy xut
hién ciia FOMO va hanh vi mua ngau hung. Cu thé, sy khan hiém ké thira 4 thang do cua Wu & cong su
(2012); Cam nhan loi ich ké thura 4 thang do cua Wu & cong su (2012); Tiép thi qua nguoi anh hudng ké
thira 5 thang do ctia Pham Thi Thuy & cong sur (2023); So sanh xa hoi ké thira 4 thang do ciia Gibbons &
Buunk (1999); FOMO ké thira 5 thang do cuia Przybylski & cong sur (2013); Mua hang ngiu htng ké thira
5 thang do cua Rook & Fisher (1995) (Bang 1).

3.2. Thu thdp va xw ly dit liéu nghién ciu

Nghién ctru nay s& khao sat Google Form trén cic nén tang mang xa hoi (Facebook, Instagram, TikTok,...).
bPéi tuong khao sat 1a khach hang tir 16 tudi tror 1én da su dung mang xa hoi va mua sam truc tuyén. bé dam
bao tinh dai dién cho bdi canh nghién ctru, khao sat sir dung cau hoi sang loc nghiém ngit: chi nhitng ngudi
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sinh séng, lam vi€c, hodc hoc tép tai thanh phé H6 Chi Minh méi duoc tiép tuc hoan thanh phiéu khao sat.

Pé ting hiéu qua thu thap dit liéu, nghién ciru da str dung phuwong phép khao sat tric tuyén thong qua cac
nhom va trang c6 lugng 16n ngudi tiéu ding mua sim truc tuyén trén mang xa hoi Facebook. Cac bang hoi
duogc dang tai vao cac khung gio cao diém (11-12 gio trua va sau 19 gid tdi) sau khi duge sy dong ¥ ctia quan
tri vién nhom, nham tan dung tdi da lugng nguoi dung truy cap. Dya trén nguyén tic xac dinh ¢d mau tdi
thiéu, v6i 30 bién quan sat dy kién trong mé hinh, kich thuéc mau tdi thiéu can dat 1a 5*30 = 150 quan sat.
Tuy nhién, nghién ctru da thu thap dugc 211 quan sat hop 1¢ trong khoang thoi gian tir thang 03 nam 2025
dén thang 06 nam 2025, hoan toan dap tng va vuot mirc yéu cau téi thiéu. Dir liéu thu thap duoc sau do6 s&
duoc tién hanh xir 1y va phén tich bang cac phan mém chuyén dung nhu SPSS va SmartPLS.

4. Két qua nghién ciru

4.1. Thong ké mé ti mdu nghién ciru

Trong s6 211 ngudi tham gia khao st thi khach hang nit chiém ty 1¢ nhiéu hon véi 68,2% va nam chiém
thip hon voi 31,8%. V& do tudi thi tir 16 dén 30 tudi chiém ty 18 rat 1on 1a 68,4%, diy dugc xem la sy hop
ly vi trong khoang tudi nay thi khach hang tré, c6 sy tiép can cong nghé thudn lgi hon cac nhom tudi khac
va cap nhat cac xu hudng trén thé gidi nhanh chong hon. Déi véi nghé nghiép nhan vién van phong chiém
ty 1€ 38,6% va tiép d6 1a hoc sinh sinh vién chiém 32.,4%. V& trinh d6 hoc vén thi da phﬁn déu tai mirc Cao
dang/trung cip dén dai hoc, chiém ty 1é trén 70%. Thu nhap hang thang nam trong khoang tir 10 dén dudi
15 triéu chiém ty 1€ cao nhét 1a 40,2%. Ngoai ra, tan suét st dung cac loai mang xa hoi cua khach hang chu
yéu 1a tir 2-4 gio mdi ngay chiém ty 1¢ 64,6%. Hai nén taing mang xa hoi hién nay dugc khach hang sir dung
phé bién d6 1a Facebook va Tiktok chiém ty 1€ 36,9% va 30,6%. Cudi cung, cac san phém duoc mua truc
tuyén nhiéu nhat 12 4o quan thoi trang, phu kién thoi trang, gidy dép chiém ty 18 trén 60%. Thanh phd HO Chi
Minh dugc xem 1a noi tap trung dong dtac dan cu tir moi khu vuc ca nudc dén sinh séng va lam viéc, ngoai
ra s6 luong doanh nghiép hay vin phong tai dia ban dong dao. Do d6, trong 211 quan sat thi s6 lugng ngudi
cht yéu 1am viéc vian phong va di hoc 1a hop 1y. Pong thoi, da s6 cac dbi tugng duge khao sat ¢6 trinh do tir
Cao dang/trung cép dén dai hoc 1a phii hop. Ngoai ra, voi s6 lugng dong dao 1am viée nhan vién van phong
thi murc thu nhap tir 10 dén dudi 15 tridu chiém ty 1& cao nhét 1a twong xtng. Cudi cung day 1a dia ban c6
tde do phat trién kinh té va cong ngh¢ dugc cap nhat nhanh so vi cac khu vuc khéc trén ca nudce, vi thé s6
lwong ngudi sir dung mang xa hoi véi tan suat thuong xuyén mdi ngay cao hon 1a hop 1y. Do d6, dac diém
clia ngAu nghién ciru twong dong va c6 thé dai dién dugc cho tong thé tai dia ban thanh phd H6 Chi Minh.

4.2. Danh gia mé hinh do luwong

Dé danh gia mo hinh thi nghién ciru s& danh gia ban dau do 1a hé s tai ngoai nhdm xac nhan mdi lién két
manh m& cta timg muc héi véi cau trac tiém 4n. CR va Cronbach’s Alpha dam bao d9 tin cy néi tai (tinh
nhit quan) cta thang do. AVE danh gia gié tri hoi tu, khang dinh cac bién quan sat cuing nhau giai thich du
phuong sai ctia cAu tric, du diéu kién cho phan tich mbi quan hé cAu tric (Hair & cong su, 2017, 2019).

Heé s tai ngoai cuia cac bién quan sat déu 16n hon 0,7, do d6 cac bién quan sat déu c6 ¥ nghia va phu hop
(Hair & cong sy, 2017). Cronbach’s alpha va CR déu 16n hon 0,7 va AVE déu 16n hon 0,5 nén céac thang do
dat d6 tin cdy va tinh hoi tu (Hair & cong sy, 2019).

D6i voi tinh phén biét thang do can dung hé s6 HTMT, vi day 1a cong cu kiém dinh gia tri phan biét, nham
x4c nhan rang mdi cau trac tiém an trong md hinh dang do ludng mot khai niém doc 1ap va khac biét so voi
céc ciu trac khac, tranh truong hop cac bién qua tuong dong va do cting mot thir. Bang 2 cho thay chi s6
HTMT dudi 0,85, do d6 tinh phan biét duge dam bao tot.

4.3. Pdnh gid mé hinh céu tric

Phuong phéap phan tich mé hinh céu trac tuyén tinh dugc cc nghién ctru sir dung dé kiém dinh mé hinh
Iy thuyét nghién ctru. Két qua kiém dinh Bootstrapping v6i N = 5.000 nhu sau:

Gi4 tri Inner nho hon 3 nén mé hinh khong c6 hién tuong da cong tuyén (Hair & cong su, 2019). Cac gia
tri P-value déu thap hon 0,5 cho thay céc tac dong déu c6 ¥ nghia thong ké, cac gia thuyét déu duoc chip
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Bang 1. Két qua danh gia mé hinh do lwong thang do

Ky Thang do Hésotii Cronbach's CR AVE Bién
hiéu ngoai Alpha dai dién
Sw khan hiém
KHI Tbi cam thdy bi giéi han sb luong san 0,875 0,903 0,932 0,773 KH
pham tai cic phién ban hang tryc tuyén.
KH2 San phdm c6 s6 luong giéi han tai cac 0,816
trang tryc tuyén thuong thu hit toi.
KH3 Khi thay san pham sip hét, t6i co xu 0,910
huéng dit hang truc tuyén ngay.
KH4  Tbilo lang khi khong mua dugc san pham 0,913
s6 luong gi6i han.
Cdam nhdn lgi ich
LI1  Muasan phém duogc chia sé rong rai gitp 0,852 0,874 0,913 0,725 LI
t6i nhanh chong bit kip xu hudng.
LI2  Téi cam thdy dugc huong loi khi muasan 0,861
phim sém trude khi hét hang/hét giam
gia.
LI3  Mua san pham dang "hot" gitip toi cam 0,874
thiy bat kip v6i xi hoi.
LI4 Quyét dinh mua nhanh chéng giup toi 0,819
khong bo 16 wu dai déc biét.
Tiép thi qua ngwoi dnh huéng
TT1 To6i cam thay tiép thi qua nguoi anh 0,895 0,935 0,950 0,793 TT
hudng tai cac phién phat song dang tin
cay hon.
TT2 No6i dung tor nguoi anh hudng tai cac 0,919
phién phat song c6 tinh thuyét phuc va
dang tin cdy.
TT3  Téi tin twuong cac danh gia san pham do 0,876
nguoi anh hudng tai cac phién phat séng
dang tai.
TT4 Toi thuong mua san pham dugc ngudi 0,884
anh huong gi6i thiéu dé c6 trai nghiém
giéng ho.
TT5 Toi san sang mua san pham duoc ngudi 0,877
anh huong tai cac phién phat séong gioi
thiéu.
So sanh xa hoi
SS1  Toi hay so sanh ban than khi thay nguoi 0,872 0,863 0,907 0,709 SS
khac ding bai vé& san pham/trai nghiém
mua sim truc tuyén.
SS2  Toi thuong chi y dén viéc ngudi khac 0,874
mua gi dé xem minh ¢6 bi “b6 15” khong.
SS3  Téi thuong cam thiy minh can phai “theo 0,813
kip” nhiing gi ngudi khac dang s¢ hiu
hoac chia sé.
SS4  Téi thay lo ling khi chwa bt kip xu huéng 0,807
tiéu dung giéng nguoi khac.
FOMO
FMI1 Tbi cam thay lo ling khi khong theo ddi 0,844 0,877 0,910 0,670 FM
kip cac xu huéng mua sam truc tuyén ctia
nguoi khac.
FM2 Téi s¢ boé 15 co hdi néu khong nhanh 0,855
chéng mua tryc tuyén nhu nguoi khac.
FM3 Tbi cam thiy lo lang khi thdy moi nguoi 0,822
d3 mua duoc san phidm hot ma t6i chwa
co.
FM4  Toéi sg ngudi khac s& mua mét néu khong 0,783
nhanh chéng dit mua hang truc tuyén.
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Ky Thang do Hésotai  Cronbach's CR AVE Bién
hiéu ngoai Alpha dai dién
FM5 Téi cam thay lo lang khi bo 16 mot mon 0,786

hang c6 s6 lugng gidi han.

Mua hang ngdu hiing
NH1 Téi thuong mua tryc tuyén mot cach ngau 0,820 0,893 0,922 0,704 NH

hirmg ma khong c6 ké hoach trudc. »

NH2 Khi mua tryc tuyén, toi thuong mua 0,834
nhitng mon ma trude do to6i khong dinh
mua.

NH3 Khi thdy mot san pham khién t6i thich 0,849
thi, t6i mua ngay ma khong cén nhic ky.

NH4 Téi thudng mua truc tuyén theo cam xuc 0,740
tire thoi.

NH5 Toi thuong cam thay bi thoi thic phai 0,940
mua tryc tuyén ngay lap tirc.

Nguon: Tong hop két qud nghién citu tir SmartPLS.

Bang 2. Két qua kiém dinh tinh phén biét thang do

FM KH LI NH SS TT
FM

KH 0,355

LI 0,398 0,083

NH 0,631 0,095 0,406

SS 0,454 0,061 0,248 0,524

TT 0,366 0,115 0,156 0354 0,186

Nguon: Tong hop két qua nghién ciru tir SmartPLS.

nhan. Dong thoi cac bién KH, LI, TT, SS tac dong tich cuc dén FOMO véi B 1an lugt 14 0,297; 0,246; 0,214;
0,316. Ngoai ra, FOMO ciing tac dong tich cyc dén NH véi f 13 0,561. Do d6, cac gia thuyét nghién ctru H1,
H2, H3, H4, H5 déu duogc ch'flp nhan. Mat khac, FOMO ciing thé hién vai tro trung gian cua minh dbi véi su
tac dong ciia KH, LI, TT, SS dén NH véi p lan luot 14 0,167; 0,138; 0,177; 0,120 va gia tri P-value déu thap
hon 0,5 cho thay déu c6 y nghia thong ké.

Dé danh gia ning luc giai thich cua bién doc 1ap ddi véi cac bién phu thude can cir vao gia tri R? (Hair
& cong su, 2017). Sy thay dbi hiéu tmg FOMO dugc giai thich boi cac bién sé KH; LI; TT; SS véi ty 16 1a
38%. DPong thoi, FOMO ciing giai thich dugc 31,5% sy thay d6i ciia NH.

Chi sb 2 dé danh gia murc do tac dong cua tirng bién doc 1ap lén bién phu thude trong mo hinh. Gia tri >
dat 0,070; 0,091; 0,140; 0,150; 0,276; 0,460 tuwong ng véi mirc d6 tic dong nho, trung binh va 16n (Hair
& cong su, 2017). Két qua phan tich f2 tai Bang 3 cho thay 1an luot 12 TT, LI, KH tac dong nhé dén FOMO
v6i 0,02 < f2<0,15. Cudi cing, SS tac dong trung binh dén FOMO véi 0,15 < 2 < 0,35. Cubi ciing, FOMO
tac dong 16n 1én NH vai 2> 0,35.

Ngoai ra khi xem xét vé kiém dinh d6 tin ciy ngoai mau thi hé s Q2 cua bién s FM va NH lan luot 1a
0,335; 0,225 déu 16n hon 0. Piéu nay cho théy hai bién phu thudc cia mo hinh c6 gia tri du bao ngoai mau.
Dong thoi, khi phan tich kha nang sai léch phuwong phap chung (CMB) thi cac hé s6 VIF trong md hinh cdu
trac c6 gia tri dao dong tir 1-1,073 thap hon 3,33 do d6 mé hinh khéng vi pham sai léch (Kock, 2015).

4.4. Théo ludn két qud nghién citu

Duya trén két qua hdi quy SEM-PLS thi sy tic dong cia FOMO dén hanh vi mua hang ngau htmg ctia
khach hang tai thanh phd HO Chi Minh véi f 13 0,561. Diéu nay khing dinh FOMO 14 yéu t6 thiic day ngiu
hing manh mé nhét, thiét lap mdt co ché gian lugc hon cho hanh vi mua sdm tai thanh phé HO Chi Minh.
Pong gop vao viée chimg minh tac dong truc tiép ndy, tuy nhién khac biét so véi xu hudng nghién ciru trude
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day ctia Suhardi & cong sy (2023), Ozen & Hus (2024) 1a tiép can FOMO thong qua céc bién trung gian nhur
cam xtic tiéu cuc hay nhu cau vat chat hoa. Phat hién nay cing cd cac 1y thuyét vé kiém soat 1y tri bi 14n at
trong bdi canh tdc do thong tin va tiéu ding nhanh cta d6 thi. Nghién ctru cho ring trong méi truong sé hoa
cao, ap luc FOMO dii stic chuyén hoéa tryc tiép thanh hanh vi, lam ndi bat tinh wu viét cta yéu td cam xuc
so v6i yéu té nhan thirc trong quyét dinh mua ngiu htng.

Dbi vé6i cac yéu td tac dong tich cuc dén FOMO thi so sanh x4 hoi c6 mirc do cao nhat véi B 1a 0,316.
Diéu nay dé dang thiy duoc, dic biét v6i su bung nd ciia mang xa hoi, gidi tré thuong xuyén phai déi mat
v6i nhitng hinh anh duoc «ly tudng héa» vé cude sdng, phong cach, thanh twu va cac lwa chon tiéu dung
ctia ngudi khic, bao gdm ban be, ngudi quen va ca nhirng ngudi c6 tac dong. Qua trinh so sanh ban than voi
nhiing ngudi dugc cho 14 tot hon, c6 thé dan dén cam giac tu ti, ghen ti va nhan thirc ring minh dang «thiéu
thén» hodc «bo 15» nhitng gi nguoi khac dang c6. Chinh cam giac nay 1a mot ngudn gbe quan trong lam nay
sinh cam giac FOMO. Két qua nay twong dong véi nghién ctru ciia Poan Thi Nhu Quynh & Lee (2023).
Nhung sy tac dong manh mé nay lam ndi bat tinh dic thu cua van hoa chiu tac dong xa hoi va ap lyc hoa
nhap cong ddng manh mé clia gidi tré Viét Nam, noi viéc «sé hiru nhimng gi ngudi khac co» 1a mot nhu cau
tam 1y quan trong hon nhiéu so véi viéc phan tmg vdi cac chién dich marketing. Diéu nay dinh vi ap luc xa
hoi 1a yéu td kich hoat FOMO c¢6 trong s6 1on nhat trong mé hinh.

Tiép d6 1a sy khan hiém tac dong tich cuc dén FOMO véi B 12 0,297. Diéu nay cho thiy cac tin hiéu vé
su khan hiém nhu thong bao «sb luwong cé hany, «uu dai chi con X gio» sé kich hoat hi¢u tng FOMO voi
mirc do cao. Két qua nay twong dong véi nghién ctru cia Poan Thi Nhu Quynh & Lee (2023). Nhung tao
nén sy khac biét so v6i cac nghién ciru chi xem xét no nhu yéu t6 kich thich 1y tri don thudn. Sw khan hiém
& day khai thac ca mit cam xGic va ngan sach han ché cua gi6i tré tai thanh phé HO Chi Minh: tin hiéu khan
hiém khong chi tao ap luc bo 16 san phém ma con tao ndi sg bo 1§ co hoi tiét kiém tién. Diéu nay mé rong
Iy thuyét vé hiéu tng khan hiém, cho thiy n6 tic dong hiéu qua nhat khi kich hoat dong thoi sy cip bach va
gia tri tai chinh vuot trdi, lam gia ting FOMO.

Cam nhén lgi ich ciing tac dong tich cuc dén FOMO voéi B 14 0,246. Két qua nay cho thiy sy khac biét
v6i quan diém truyén thong chi tap trung vao FOMO véi nguy co bi loai trir, thi tai ddy no con xuét phat tir
mong mudn dat dugc gia tri tich cuc. Két qua nay bo sung cho két qua ciia Tran Van Tan & cong su (2022)
bang cach dinh luong rang dong luc 1a nguyén vong cting ¢ hinh anh ban than hodc duy tri mdi quan hé xa
hoi ciing 14 yéu td kich hoat FOMO. N6 khuyén khich xem xét FOMO nhu mét co ché hudng muc tiéu, noi
nguoi tiéu dung hanh dong khong chi dé né tranh sy hdi tiéc ma con dé chu dong thu thap loi ich xa hoi/ca
nhan da dugc nhan thirc.

Tiép thi qua nguoi anh hudng tac dong tich cuc véi mirc do thip nhit dén FOMO véi B 1a 0,214, Két qua
nay tuong dong voi Mahmud & cong sy (2023), nhung c6 mirc do thip nhét. Diéu nay cho thay tai thanh phd
Hb6 Chi Minh, so sanh xa hoi truc tiép ¢ tac dong manh mé hon déng ké so véi tic dong gian tiép tir nhitng
ngudi anh hudng. Phat hién nay cho thiy sy bio hoa hodc giam dan do tin cdy cta quang cdo qua KOLs/
KOCs trong gidi tré. Diéu ndy canh bao nha quan tri ring nén chuyén ngudn lyc sang viéc kich hoat cac co
ché so sanh xa hoi ca nhan hoa va gan giii hon dé dat hiéu qua tbi wu trong viéc tao ra FOMO.

Cubi ciing, FOMO hoat dong nhu mot bién trung gian tam 1y thiét yéu, chuyén héa cac yéu td bén ngoai
(So sanh x3 hoi, su khan hiém, tiép thi qua nguoi anh hudng) va yéu t6 nhan thirc (Cam nhan loi ich) thanh
ap luc cam xtc. Chinh 4p luc FOMO la trung gian khién gidi tré bo qua can nhéc 1y tri, truc tiép thac day
hanh vi mua hang ngau hing trén cic san thwong mai dién tir.

5. Két luan va ham y quan tri

Nghién ctru nay thiét 1ap dong gop 1y thuyét méi bang cach xac dinh tac dong truc tiép ciia FOMO 1én
hanh vi mua hang ngau hting tai thanh phd H6 Chi Minh, tao su khac biét so v6i cac cong trinh ctia Deliana
& cong sy (2024), Pham T Trinh & cong su (2025) von xem FOMO 1 bién trung gian. Viéc van dung Mo
hinh S - O - R, 1y thuyét so sanh x4 hoi ciing cac nghién ciru thuc nghiém dé dé xuat cho cac bién sé sy khan
hiém, cam nhén loi ich, tiép thi qua nguoi anh hudng va so sanh xa hai, tat ca déu co y nghia théng ké, tao
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co s6 vitng chic cho cac d& xut quan tri.

D6i voi su khan hiém: Cac don vi ban hang can thuc hién cac chién dich «Flash sale cdb do do thi” tap
trung vao sb luong gii han cho nhimng san pham cé gi trj cao (khong chi 13 hang ton kho). Can phai két
hop chién lugc khan hiém véi lgi ich doc quyén (vi du: “Uu dai nay chi danh cho 100 khach hang dau tién
trong vong 1 gio, kém theo voucher dic biét cho 1dn mua sau”), nham khai thac tam 1y gidi tré mudn s hiru
san phém nhanh chong va tbi da hoa loi ich tai chinh. Tranh tao su khan hiém gid mao lap di lap lai dé gilr
uy tin thuong hi¢u trong thi truong.

Doi véi cam nhdn loi ich: Tranh mo ta tinh nang chung chung, théng diép tiép thi can ting cudng truyén
tai gid tri xa hoi va hinh anh ban than duoc cai thién sau khi mua san pham. Piéu nay phu hop véi ap luc so
sanh xa hoi cao tai dia ban. Ung dung khéac biét la sir dung tdi da hinh anh/video ngén chat lugng cao va hép
dan (theo chuan thAm m¥ db thi hién dai) dé minh hoa rd rang cach san pham mang lai “trai nghiém song 1y
tuong” (vi du: cung cb hinh dnh ban than, duy tri va ting cuong cac mdi quan hé xa hoi).

Poi voi tié}? thi qua nguoi anh huong: Can c6 su lva chon KOCs hodc Nano-Influencers ¢ kha nang tao
ndi dung chan that, mang tinh trai nghiém cé nhan cao thay vi chi tap trung vao KOLs c6 luong theo doi 16mn.
Chién lugc nay khac biét vi n6 khai thac sy giam dan d¢ tin cay vao quang cao 16n. Ut tién nhimng nguoi c6
tép khan gia tring khop dé tao FOMO mang tinh ni nhom, noi ngudi hdm mé cam thy can phai so hiru dé
duoc “gidng than twong gan giii” cia minh.

Poi véi so sanh xd hoi: Cac don vi cung cép nén t6 chire cac chién dich thir thach hodc cudc thi tuong tac
trén cac nén tang phd bién (TikTok, Instagram) dé khuyén khich khach hang hién tai dang tai bang chimg
tiéu dung. Ham ¥ khac biét 14 tao ra cac “phong trung bay xd hoi” trén chinh nén tang ban hang, cho phép
khach hang thdy duoc ban bé hodc nhirng nguoi tuong dong da mua gi, bién né thanh ap luc hoa nhap cong
ddng 4o ngay tai diém ban.
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