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Toém tat

Muc dich nghién ciu xdc dinh su tac dong cua so sanh xa hoi dén long tu trong, sw do
ki va hanh vi mua sam béc dong cua khdch hang tai thanh phoé Ho6 Chi Minh. Dua trén
hoc thuyét vé so sanh xd hoi, cdc hoc thuyét lién quan dén tam li, hanh vi mua sam boc dong
cia con nguwoi va cdc 6 lidu dwoc thu thip truée ddy lam co sé dé xdy dwng, phdt trién mé
hinh. Két qua phan tich b dir liéu véi 358 mau quan sat la nhitng khdch hang thirong xuyén
st dung mang xa hoi nhw Facebook, Zalo, Instagram tai dia ban Thanh phé Ho6 Chi Minh. Két
qud nghién citu cho thdy so sanh xd hoi hwéng lén tac déng dén long tw trong, sw dé ki ciia
khéch hang va cdc tam Iy tiéu cye ndy lai tde dong dén hanh vi mua hang béc dong. Pa phan
khi khdch hang thuwe hién hanh vi mua sam béc dong nay chi yéu la gidi quyét viéc xoa diu
va bir ddp cho tam 1y tiéu cwc. Viéc mua sam nay gitip khdch hang thay minh khéng thua thiét
vOi nhitng nguoi khac ma ban than ho so sanh trén mang xa hoi chir hoan toan ho khong tap
trung vao si hitu ich thét sw ciia san pham ndy mang lai.

Tir khoa: So sanh xa hoi hudng 1€n, 1ong tu trong, su d6 ki, mua sdm bdc déng, hé théng mang
xa hoi.

Ma JEL: C83, M31, M37

Impact of social comparison on self-esteem, envy, and impulsive buying on social
networking sites in Ho Chi Minh City

Abstract

This study is conducted to investigate the impact of social comparison on self-esteem, envy,
and the impulsive buying behavior of customers in Ho Chi Minh City. Based on the theory of
social comparison, theories relating to psychology, human's impulsive buying behavior, and
collected data as the foundation for designing and developing the model. Through analyzing
a dataset of 358 customers, this study used social media such as Facebook, Zalo, Instagram
in Ho Chi Minh to collect data. The results illustrate that social comparison impacts on self-
esteem, customer's envy, and these negative mentalities have an impact on impulsive buying
behavior. Most of the time, when a customer performs this act of impulsive buying behavior,
it is mainly to alleviate and compensate for negative mentality. This shopping method aids
customers to feel that they are not inferior to others that they themselves compare to on social
media, not to completely focus on the real benefits that the product provides them.
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1. Gi6i thiéu

Nhitng nim gan déy tai Viét Nam, voi sy phat trién ctia manh mé cta cong nghé 4.0 thi hinh thirc mua
sam bdc dong dang phét trién manh mé va trd thanh trao luu trong cu dan mang hién nay, dic biét 1a giéi
tré 1am vi€c tai van phong thong qua viéc sir dung mang xa hdi tai cac trinh duyét, tng dung nhu Facebook,
Zalo, Instagram dugc kich hoat sin trén dién thoai thong minh hodc may tinh. Mua sam bdc dong 1a mot
hanh vi phd bién ngay nay. S¢ thich mua sim khién ching ta khong thé chdng lai nhitng cim db va mua
sam mot cai gi 6 ma khong xem xét dén nhimng hau qua va hanh vi mua sim bbc ddng co thé dan dén su
lo ling, khong hanh phuc. Néu kiém soat dugc hanh vi ndy ¢ thé giup ngudi tiéu dung cai thién trang thai
thoa man vé mat tam .

Nhirng nghién ctru gan day nhan thay rang viéc so sanh xa hoi 1am cho ngudi dung bi suy giam long tu
trong vi ludn cam thy ban than minh khong bang ngudi khac, thidu tu tin vao ban than va thiy chan nan voi
cude séng (Kalpidou & cong sy, 2011). Ta c6 thé thdy viée so sanh xi hoi tac dong 1am cho nhiing tim 1y
tiéu cuc phat trién, vi vay, tao co hdi thuan 1gi cho hanh vi mua sam bdc déng xudt hién. Diéu nay duogc ly
giai khi ngudi dung bi suy giam 10ng tu trong hay phat sinh sy d6 ki thi viéc mua sam bc dong nhu mot sy
xoa diu ban than khoi nhitng tim 1y tiéu cuc va cam giac ban thin minh c6 thé thu hep khoang cach so sanh
véi nhitng nguoi khac trén mang xa hoi.

Nhirng nim gan day, trén thé gii da co nhidu hoc gia nghién ctru vé hanh vi mua hang boc dong khi mua
sam truc tuyén, tuy nhién cac nghién ctru lién quan dén chu dé nay phan 16n dugc thuc hién ¢ nudce ngoai.
Riéng tai Viét Nam da c6 nhing nghién ctru vé hanh vi nay duoc thyc hién nhung chwa co nhiéu nghién
ctru vé hanh vi mua hang ngiu hiing trén cic trang mang xa hoi. Vi vy, bai viét “Tac dong cua so sanh xa
hoi dén long tu trong, su dd ki va hanh vi mua sdm bdc déng cua khach hang trén cac trang mang xa hoi tai
thanh phé H6 Chi Minh” duogc thuce hién nhim tim ra méi quan hé gitta so sanh bdc ddng va hanh vi mua
hang ngiu hing trén trang mang xa hoi va dé xuat ham y quan tri cho cac doanh nghiép, c4 nhan dang kinh
doanh trang mang xa hoi.

Muc tiéu nghién ctru bai viét 1a xac dinh mdi quan hé giita so sanh xa hoi dén long tu trong, su d6 ki va
hanh vi mua sdm bbc ddng cua khach hang trén cac trang mang xa hoi tai Thanh phé H6 Chi Minh. Ngoai ra,
do ludong mirc d6 tac dong cua so sanh xa hoi dén 10ng tu trong, s d6 ki va hanh vi mua sim bbc dong cua
khach hang trén cac trang mang xa hoi. Tir két qua nghién ciru, bai viét dé xuit ham ¥ quan tri nhim nang
cao sy hai 1ong ctia khach hang mua sim trén mang xa hoi tai thanh phd H5 Chi Minh.

2. Co so 1y thuyét va mé hinh nghién ctru

Hanh vi mua hang boc dong

Hanh vi mua hang bbc dong duogc sir dung dé chi “bat ky hanh vi mua hang nao do ngudi mua thyc hién
ma khong dugc 1én ké hoach tir trudc” (Stern,1962). Mua hang ngiu himg xay ra khi nguoi tiéu dung trai
nghiém mot sy thoi thuc bét chot, thuong manh mé va dai drflng dé mua mot cai gi do ngay lap tuc (Rook,
1987). Ngoai ra thi theo Piron (1991): “mua hang ngau himg 14 mot hanh vi mua hang khong c6 ké hoach,
1a két qua khi nguoi tiéu dung tiép xic voi mot sy kich thich va duoc quyét dinh tai chd. Sau khi mua hang
ngiu himg, nguoi tiéu dung c6 thé trai qua nhitng phan g vé cam xuc hodc nhan thirc”. Kacen & Lee
(2002) cho rang mua hang ngiu himg 13 hanh vi béc dong duogc khoi day va khong cudng lai voi it su thao
ludn, can nhéc thao luan nhu khi so sanh véi hanh vi mua hang theo ké hoach

So sénh xd héi 1a trang thai ctia con nguoi danh gia ¥ kién, kha ning cta ban than so v6i nhiing
ngudi khic va xem hanh dong nay nhur mot chire nang thiét yéu dé thiét 1ap ban than minh (Festinger,
1954). Dya trén ly thuyét so sanh x hoi ctia Festinger (1954) cac nha nghién ctru di tién hanh phan
biét so sanh xa hoi hudng xudng va huéng 1én. Trang thai so sanh ban than minh v&i nhitng nguoi
khac c¢6 cac mat khac kém hon, tao ra suy nghi tich cuc va tu tin v61 ban than duoc goi la so sanh
xa hoi hudng xudng (Wills, 1981). Nguoc lai, trang thai so sanh ban than minh v6i nhiing ngudi
khac c¢6 kha nang vuot trdi hon minh vé cac mit khac vé mit cam nhan thi dugc goi 1a so sanh xa
hoi hudng 1én (Vogel & cong su, 2014).

Long tu trong dugc dinh nghia 1a sy danh gia ti€u cyc hodc tich cuc cua ban than mot nguoi, do
la mirc d6 mot c4 nhan xem ban than cia minh cé gia tri va nang lyc dé so sanh véi nguoi khac
(Coopersmith, 1967), 1ong tu trong 1a thanh phan ctia cam xuc dé danh gia rong hon vé khai niém
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ban than (Heatherton & Wyland, 2003). Ngoai ra, long tu trong duoc xem nhu mét trang thai tinh
than tuong ddi 6n dinh (Heatherton & Polivy, 1991), n6 dugc xem nhu mot sy tu nhan xét xing
dang hay khong xtng dang cua mot con ngucn vé mot mit nao d6 ma ho dang xem xét. Néu ho cho
rang, cai toi cua ban than khong glong nhu cai toi ma ho xem 1 ly tudng hay chinh la nhiing gi ma
ho mudn tré thanh, tic 13, ho s& thay ban than cia minh bi danh gia thap, tur do s€ sinh ra trang thai
tu ti va ¢ thé cam thay bi thoi thiic hanh dong dé thu hep thudc do danh gia ban than (Wicklund
& Gollwitzer, 1981).

Sw do ki duge dinh nghia 1a “Su khé chiu va dau dén do su pha trdn ctia nhitng cam giac dic
trung nhu sy thap kém, thu dich hay oan gidn. N6 duoc hinh thanh tir viéc ban than di so sanh véi
mot ngudi hay mot nhom ngudi sé hiru nhitng thi ma chiing ta mong muén” (Smith & Kim, 2007).
Trong d6 sy d6 ki duge xem 1a mot cam xtic tiéu cyc va giy ton hai dén tim 1y cho ban than, tuy
nhién nghién ctru gén day lai cho réng suddkila dang cam xuc co6 hai dang: (i) sy dd ki tiéu cuc tao
ra dong co mudn chiém hiru hodc mudn kéo nhitng ngudi minh dang so sanh phai giong nhu minh;
(i1) su dd ki tich cuc 1a dang cam xuc co thé gdy buc boi cho ban than nhung s€ chdm dut nhanh,
c6 xu huéng tu cai thién va hoan thién ban than dé c6 thé giéng duoc nhimg ngudi ma minh dang
so sanh (Lange & Crusius, 2015).

Mua sim béc dong duge dinh nghia 1a mot nguoi mong mudn mua mot thir gi d6 mot cach tu pha,
dot ngdt va thuong co su so sanh phat sinh véi mot ddi tuong nao do dé duara quyét dinh dugc goi
1a cam xuc, viéc mua sim nay d& din dén hau qua (Rook, 1987). Hanh vi mua sim bdc déng thuong
lién quan dén cam xtc cua ngudi tiéu dung (Eysenck & cong su 1985), né 1a mot thanh phan nhan
thirc trong hanh vi béc ddng (Rook & Fisher 1995). Ngoai ra, cac ca nhan thudong co hanh dong
béc dong dau tién sau d6 méi tién dén thyc hién hanh vi va cho rang né phu hop, n6 sé ¢ loi trong
ngan han nhung rat dé gay ra héu qua nghiém trong trong dai han vi hanh dong tu phat va khong
suy nghti loi ich cua viéc mua sam (Puri, 1996). Nguyén Thi Tuyet Mai (2003) chi ra rang cac bién
s0 chu nghia ca nhan, do tudi, va thu nhap co tac dong dang ké t6i hanh vi mua bc dong, mic du
c6 sy khac biét vé van hoa, ngudi tiéu dung Viét Nam c6 nhidu nét tuong dong véi nguoi tiéu ding
cac nudc phat trién khi ho tham gia mua sam bdc dong

2.1. Méi quan hé Iy thuyét ciia cdc nhén té

So sanh xd hoi hwong lén doi véi long tu trong va sw do ki

Hién nay, mbi quan h¢ giira so sanh xa hoi hudng 1€n va long tu trong khi stir dung mang xa hoi dang dugc
nghién ctru rat nhidu (Wang & cong su, 2017, Vogel & cong su, 2014) va cac nghién ciru da khang dinh long
tu trong bi so sanh xa hdi hudng 1én tac dong dac biét khi sir dung mang xa hdi véi tan sudt thuong xuyén.
Khi c4 nhan sir dung thuong xuyén mang xa hoi nhung ¢ xu huéng so sanh xa hoi hudng 1én, ddng nghia
v6i viée ho s& tu danh gia thap ban than va suy giam long ty trong, mit khac c6 nhiing nghién ctru da dé
cap dén viéc néu thuong xuyén xuét hién st dung mang xa hdi va so sanh xa hdi hudng 1én s€ lam cho ban
than cam th:?iy khong duoc vui vé ciing nhu suy gidm di sy hanh phtic, thiéu ty tin vao ban than. Vi vay, tai
nghién ctru nay gia thuyét sau dugc dé xuat:

HI1: So sanh xa hoi hudng 1én tac dong nguoc chiéu dén long ty trong

Theo nghién ctru cua Jordan & cong su (2011) thi so sanh xa hoi hudng 1€n va su d6 ki xuét hién rat nhiéu
trén moi truong mang xi hoi hién nay. Chou & Edge (2012) cho rang nhitng ngudi tra 10i tich cuc vé thong
tin ciia mot ¢4 nhan khac khi sir dung Facebook c6 nghia 1 ho dong ¥ “nhirng ngudi khac c¢6 cudc sdng tot
hon minh”, dong thdi danh sach ban bé trén Facebook ctia ho thudng 13 nhitng ca nhan c6 sy tuong dong vé
moi thtr vdi minh (Krasnova & cong su, 2010), diéu nay rat thuén loi cho viéc nay sinh sy d4 ki khi céc ban
bé nay co ding tai thong tin hay hinh anh gi d6 vuot troi hon minh va ban than ctia minh tién hanh so sanh
x3 hoi huéng 1én (Vogel & cong su, 2014). Vi vy, tai nghién ctru nay gia thuyét sau duoc d& xuét:

H2: So sanh x3 hoi hudng 1én tac dong cung chidu dén su db ki

Long tu trong va su dé ki doi véi hanh vi mua sam béc déng

Mot ngudi co 10ng tu trong thap do viée so sanh xa hoi huéng 18n s& cd cam giac ban thdn minh cing
thang va d& ton thuong vé mit cam xuc (Higgins, 1987) va nhirng ngudi dé b tén thuong vé mat cam xic
thudng co kha niang kiém soat kém ban than va ban chit boc dong cta minh (Gifford, 2002). Viéc thiéu ty
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chu twong quan v6i quan niém vé ban than va sy hiéu 13 ban than minh, trong khi d6 quan niém vé ban than
¢6 twong quan mat thiét dén long tu trong duoc phat sinh tir viée so sanh ban than minh d6i véi ngudi khac
(Srivastava va Joshi, 2014). Vi vay, tai nghién ctru nay gia thuyét sau dugc de xuat:

H3: Long tu trong c6 tac dong nguoc chidu v6i hanh vi mua sim bdc dong

Chu nghia s¢ hiru vat chat duoc dinh nghia nhu mot dinh huéng gia tri tai khia canh phan anh tap hop
ni€m tin mo ta sy quan trong cua viéc so hitu trong cudc song cia mot nguoi (Fournier & cong su, 1991), nod
c6 thé tao ra sy hai long hodc khong hai 1ong nén chiém vi tri trung tdm trong cudc song mdi nguoi (Belk,
1985). Do do, nguoi c6 su do ki khi so sanh ban than minh véi nguoi khac va tham mudn qué nhiéu vat chat
tr nhitng cai nguoi khac c6 ma minh khong co6 thi s€ sinh ra cac cam xuc tiéu cuc va cam thay khong hanh
phuc, di€u nay dan dén viéc mua sam boc dong nhu mdt sy xoa diu cdm xtc va gitp cho ho giam di sy do
ki khi cam thay minh dugc sé hitru vat chat giong nhu cac doi tugng bi do ki. Vi vay, gia thuyét sau dugc
de xuat:

H4: Su d6 ki tac dong cung chidu dén mua sim boc dong

M6 hinh nghién ciru dé xudt

Dua trén viée tong hop khung Iy thuyét va khao lugc cac nghién ctiru mé hinh nghién ciru, tac gié du kién
s& phat trién tir m6 hinh gbc cua Vogel & cong su (2014), Liu & cong su (2019) cac gia thuyét dé xudt thi
mo hinh 1y thuyét nghién ctru v& mbi quan hé ciia cic nhan t6 dugc dé xuét nhu sau:

Hinh 1: M hinh nghién ciru dé xuét

Long tu trong
So sanh xa ) H¥Q
ho6i hudng Mua sim béc dong
Ién
H2Y%) H4.¢%)
Su d6 ki

3. Phuong phap nghién ciru

Miu nghién ciru

Tong s bién quan sat chinh thirc dugc sir dung trong nghién ctru nay 13 14 bién, do d6 theo khuyén céo
ctia Bollen (1989), s6 mau tdi thiéu phai dat 60. Nham dam bao d¢ tin cdy cua cac thang do nghién ctru, tac
gié thuc hién khao sat tong cong 370 khach hang di va dang mua sdm trén cac trang mang xa hoéi tai Thanh
ph6 H6 Chi Minh thong qua bang cau h01 khao sat, tac gia da sir dung 14y miu thuan tién thong qua viéc
guri bang khao sat vao cac group mua sam c6 uy tin tai TP. H6 Chi Minh vao cac khung gio tap trung nhiéu
khach hang giao dich, bang hinh thtc online thong qua tmg dung Facebook, Zalo va Intergram.

Thang do va phdt trién bing cdu héi

Dua trén nén tang 1y luan va thang do so sanh xa hoi gbc tir nhitng nghién ctru cua Lee (2014), long tu
trong tir thang do ctia Rosenberg (1965), su d6 ki tir nghién ciru cia Chou & Edge (2012), mua sam bbc dong
tir thang do ctia Verhagen & Dolen (2011) véi tong cong 14 bién quan sat. Két qua phong van tay doi sau khi
thao luan nhom, c6 mot bién quan sat duoc d& nghi diéu chinh cho phu hop (Béang 1).

Phwong phap phdn tich dir liéu

Haé sb tin cay (Cronbach’s alpha) va phan tich nhan t5 kham pha (EFA) 1a hai cong cu dugc sir dung trong
nghién ctru dinh lugng so bd. HE s6 tin cay Cronbach’s alpha dugc su dung dé loai cac bién khong phu
hop khi chung ¢ hé s6 tuong quan bién - tong (Item — total correlation) nhé hon 0,3. Theo Hair & cong sur
(2010) tiéu chuan chon thang do khi n6 c¢6 hé sb tin ciy (Cronbach’s alpha) 1én hon 0,6.

Tiép theo, phuong phap EFA duogc sir dung dé loai di cac bién quan sat ¢ trong sb tai (factor loading)
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Bing 1: Téng hop cdc bién quan sit va ngudn goc thang do

Cau héi Nguén gbc thang do
So sanh xi hoi hudng 1én
Khi t6i doc thong tin hodc xem anh cua nguoi khac, toi
SS1 s Loy ,
tin rang ho c6 cudc song hanh phic hon
32 Khl ;tOI doc tbon% tlnA’hoaCAxem anAh cua nguoi khac, toi Lee (2014)
tin rang ho cé cudc song tot hon toi.
Khi t6i doc thong tin hodc xem anh ctia nguoi khac, toi
SS3 s o K A
tin rang ho c6 cam giac tot hon toi.
Long tu trong
TT1 Poi khi, t6i tin rang toi khong tot chut nao.
TT2 T6i thay minh khong c6 diém gi dé tu hao ban than.
TT3 T6i cam thay minh v6 dung. Rosenberg (1965)
TT4 T6i uéc minh c6 thé quan tdm nhiéu hon dén ban than.
TTS5 Noi chung, toi tin rang toi la mét ké that bai.
Sw do ki
DKl To6i thuong cam thay thua kém nhiing nguoi khac.
DK2 ;Fgri c?fﬁli ‘tfléay khong cong bang khi nhitng nguoi khac Chou & Edge (2012)
ng 7 — — — Krasnova & cong su (2013)
T6i cam thay nhitng nguoi ban cua toi co tat ca nhitng
DK3 .k
thir tot dep.
Mua sam boc dong
BDI T6i da trai qua nhi€u lan bat ngo bi théi thac mua
nhitng mén do khong cé ké hoach.
BD? Toi da’ bi cam dLo mua nAhleu moén do khong céd trong Verhagen & Dolen (2011)
danh sach mua sam cua toi. »
BD3 T6i da trai qua rat nhiéu lan b’i thoi thuc dot ngot dé
mua nhitng mén d6 khong c6 ke hoach.

nho hon 0,5. Thang do dugc chip nhan khi tong phwong sai trich bang hodc 16n hon 50% va trong s6 nhan
t6 16n nhat tir 0,5 trd 1én. Hé s6 KMO nam trong khoang 0,5 < KMO < 1 thi c6 thé xem phan tich nhan t6 1a
thich hop. Kiém dinh Bartlett co mirc y nghia nho hon 0,05 thi ¢6 thé xem cac bién quan sat ¢6 twong quan
v6i nhau trong tong thé (Hair & cong sur, 2010).

Dé khang dinh su pht hop ctiia mé hinh Iy thuyét, phuwong phap phan tich mé hinh ciu tric tuyén
tinh (SEM) s€ duoc sir dung dé kiém dinh. M6 hinh duoc xem la thich hop voi dit liéu khi cac chi
tiéu CFI tir 0,9 dén 1, CMIN/df < 2 (mot s6 trudng hgp CMIN/Af ¢6 thé < 3 (Carmines & Mclver,
1981; Kline, 2010) va RMSEA < 0,08; truong hop RMSEA tir 0,08 dén 0,1: mé hinh pht hop &
muc trung binh theo Hair & cong sy (2010).

4. Két qua nghién ciru va thio luin

4.1. Thong ké mé ti mdu nghién ciru

Duya trén két qua Bang 2 ta c6 thé thay trong 388 nguoi dugc khao sat chi c6 358 mau khao sat ¢ gia tri
thi giéi tinh nit chiém s6 lugng dong ddo hon véi 57,3%, trinh do hoc van pho bién 1a dai hoc chiém 52,8%.
Phan b6 mau cho tiéu chi cong viéc khong c6 khoang cach xa trong s luong dicu tra, trong d6 nghé nghiép
kinh doanh chiém ty trong cao 1a 40,2%. Thu nhéap chiém ty trong cao nhat 1a tir 15 dén 20 triéu dong mdi
thang, chiém 39,1%. Thyc t& v&i mau nghién ctru nay cho thiy cac mang xa hoi pho bién déu dugc nhiing
ngudi khao sat str dung dén va khong c6 qua nhiéu cach biét vé phan tram st dung.

4.2. H¢ sé tin cdy Cronbach’s Alpha

Két qua phén tich d¢ tin cdy cho thdy hé s tin ciy Cronbach’s alpha ciia cdc nhan t6 1an lugt nhu sau: so
sanh xa hoi hudng 1én = 0,817, 10ng tu trong = 0,849, sy d6 ki = 0,799 va mua sam bdc dong = 0,777, tit ca
cac nhan t6 déu co hé s6 Cronbach’s Alpha 16n hon 0,6 va cac hé sb twong quan bién tong ciia céc bién quan
sat déu 16m 0,3. Vi vay, bd thang do dugc sir dung trong nghién ctru c¢6 do tin cdy cao.

Phan tich nhan t6 kham phd (EFA)

S6 296 thang 2/2022 99 Kinh téPhit trién




Bing 2: Théng ké nhan khiu hoc

Tén s6 Thn suét

cre Nam 153 42.7%
Gidi tinh Nit 205 57.3%
Dudi dai hoc 96 26,8%

Hoc vén Dai hoc 189 52,8%
Trén dai hoc 73 20,4%

Tur 18 — 25 tudi 115 32,1%

Do tudi Tur 25 — 31 tudi 170 47,5%
Trén 31 tudi 73 20,4%

Sinh vién PH 68 19,0%

Céng viée Kinh doanh 144 40,2%
: Van phong 87 24,3%

Khac 59 16,5%

Dudi 5 triéu déng 68 19,0%

. Tir 5 — 14 triéu dong 78 21,8%

Thu nhap Tur 15— 20 triéu dong 140 39,1%
Tir 20 triéu tro 1én 72 20,1%

Facebook 90 25,1%

Zalo 83 23,2%

Ung dung/web Instagram 67 18,7%
Tiktok 63 17,6%

Khac 55 15,4%
Tong cong 358 100,0%

Sau khi kiém dinh d6 tin cay Cronbach’s Alpha ctia cc thanh phan cuia thang do, nghién ciru tiép tuc thuc
hién phan tich EFA d6i v6i cac thang do. Muc dich ctia ki thuat phan tich EFA 13 nhiam xac dinh cac
nhan t6 nao thuc sy dai dién cho cac bién quan sat trong cac thang do. Cac nhan td dai dién cho 14
bién quan sat c6 duoc tir két qua phan tich nhan t kham pha EFA. Viéc phan tich EFA dugc thyc hién
qua cac kiém dinh trinh bay ¢ Bang 3.

Bing 3: Két qua phin tich EFA cho cic khai ni¢m do hrong

. . Nhén to
Bi¢én quan sat 1 2 3 4

TT5 0,856

TT1 0,768

TT2 0,712

TT3 0,672

TT4 0,646

SS2 0,824

SS3 0,783

SS1 0,718

DK2 0,905

DK3 0,714

DK1 0,638

BD2 0,775

BD1 0,742

BD3 0,675
Hé s6 KMO 0,801
Sig. 0,000
Eigenvalue 1,376
Phuong sai trich 68,892%

Duya trén két qua Bang 3 thi két qua dat dugc hé s6 KMO = 0,801 16n hon 0,5 va kiém dinh Barlett’s c6
gi tri 1887,832 voi mirc y nghia Sig = 0,000 thap hon 0,05 diéu nay cho thiy cho thay phan tich EFA c6 y
nghia thong ké. Pong thoi tong phuong sai trich 1a 68,892% 16n hon 50% cho thdy 4 nhan t6 nay gidi thich
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68,892% su bién thién cua tap dir li€u va gia tri Eigenvalue = 1,376 16n hon 1 du ti€u chuén phan tich nhan
to.

Phan tich nhan t6 khang dinh (CFA)

Pé kiém dinh gia tri phan bi¢t cho tat ca cac khai niém trong nghién ctru ndy, mot mo hinh té1 han
duoc thiét 1ap. M6 hinh téi han 18 m6 hinh ma trong d6 cac khai niém nghién ctru dugce ty do quan
hé v6i nhau (Gerbing & Anderson, 1988). Két qua phan tich nhan t6 CFA duoc thuc hién cho cac thang do
trong mo hinh dé xuat ban dau. Két qua CFA chuén hoéa nhu trinh bay trong Hinh 2.

Hinh 2: Két qua phén tich nhan t§ khing dinh CFA

Chi-square=88,945 ; df=71 ;
P=,074;;;Chi-square/df=1,253;;;
GFI=965 ; TLI=,987;;;CFI=990 ;
IFI=,990;;;RMSEA=027;;;

RMR = 025

Két qua phan tich nhan t6 khing dinh CFA cho thdy mé hinh nay c6 gia tri théng ké Chi-binh phuong 1a
88,945 v6i 71 bac ty do (p=0,000), gia tri CMIN/df= 1,253 thap hon 3. Do d6 ta xét thém céc chi tiéu khac
nhu GFI = 0,965; TLI = 0,987; CFI = 0,990 déu 16n hon 0,9 va chi s6 RMSEA = 0,027 thap hon 0,08. Vi
vay mo hinh do luong t6i han dat dugc tinh don hudng va tuong thich voi dir liéu thi truong (Hair & cong
su, 2010).

Gia tri hoi tu: thang do dat gia tri hoi tu néu céc trong s6 hoi qui chuén hoa déu cao hon 0,5 va phuong sai
trich 16n hon hodc bang 0,5 (Hair & cong s, 2010). Céc trong sb hdi qui dd chuén hoa cua cac bién quan
sat, nhan thay gié tri nho nhat 14 0,654 16n hon 0,5 va cac mbi quan hé déu c6 y nghia thong ké (P-value thap
hon 0,05) vi vay co thé két luan céc thang do cua céc khai niém nghién ctru déu dat gia tri hoi tu.

Bing 4: Kiém dinh gia tri phan biét ciia cic thang do

Sai léch chuin Gia tri t6i han

Mobi quan hé Uéc lugng trung binh (S.E) (C.R) Miic y nghia (p)
TT <--> SS -0,095 0,119841381 9,1371 0,0000
TT <--> DK -0,044 0,120269263 8,6805 0,0000
TT <--> BD -0,148 0,119060087 9,6422 0,0000
SS <> DK 0,066 0,120123367 7,7753 0,0000
SS <--> BD 0,194 0,118098706 6,8248 0,0000
E <> BD 0,157 0,1188929 7,0904 0,0000
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Céc hé s6 tuong quan r kém véi sai 1éch chuan SE cho thay chiing déu khac 1 (Bang 4) tai mirc y nghia p
thap hon 0,05. Hay n6i cach khac cac thang do dat gi4 tri phan biét (Bagozzi & Foxali, 1996; Hair & cong
su, 2010).

Bang 5: Phwong sai trich va binh phwong twong quan giira cic thang do

o Phuong sai trich Binh phuong tuong quan (Correlation)
Nhan t0
AVE SS TT DK BD
SS 0.604 0.604
TT 0.504 0.428 0.54
DK 0.575 0.408 0.504 0.575
BD 0.538 0.326 0.442 0.342 0.538

Két qua kiém dinh gi4 tri phan biét giira cac khai niém trong mé hinh (Bang 4) cho thiy tit ca cac hé
s6 trong quan déu nhé hon 1 va c6 ¥ nghia thong ké voi mue ¥ nghia p = 0,000. Pong thoi, khi xem xét
phuong sai trich va binh phuong tuong quan cac cip thang do & Bang 5, ta nhan thay: So sanh xi hoi hudng
1én, long ty trong, d6 ki va mua sim bdc dong co phuong sai trich ¢ déu 16n hon binh phuong twong quan
giita chiing. Tir d6, c6 thé két luan mo hinh nghién ctru dat gia tri phan biét. Nhu vay, két qua CFA m hinh
cua cac thang do so sanh xa hoi hudng [én, long tu trong, dd ki va mua sam boc déng khéng dinh duoc tinh
don hudng, gia tri hoi tu, gia tri phan biét cling nhu do tin cdy va phu hop véi dit liéu diéu tra nghién ctru.

4.3. Kiém dinh mé hinh cdu tricc tuyén tinh SEM

Két qua phan tich c4u triic tuyén tinh cho thdy mo hinh c6 73 bac tw do véi gia tri théng ké Chi-binh
phuong 14 108,834 (P-value = 0.000); Chi-binh phuong/df= 1,491 thap hon 3; do d6 ta xét thém cac cac chi
tiéu do ludong do phu hop nhu GFI = 0,958; TLI = 0,976; CFI = 0,98 déu 16n hon 0,9 va RMSEA = 0,037
thép hon 0,08. Theo céc ti€u chi trén thi mo hinh nghién ctru phu hop véi dir licu thuc té thu thap duoc
(Bentler & Bonett, 1980).

Hinh 3: Két qua kiém dinh SEM
Chi-square=108,834 ; df=73 ;

P=,004;;,Chi-square/df=1,491;;
GFI= 958 TLI=,976;;,CFl= 980
IFI=,981;,,RMSEA=,037;;
RMR = ,043
43 45

| TT4] | T3] ]'IT2| |TT1| ]Tl'sl

85 g2 .73 5 85
o

4 4R

@ S2~ ) D
54 = 53

@ 2 —»{BD1] €1
52 4 2 80
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Sau khi phan tich mé hinh cdu triic tong thé dugc danh gia va kiém dinh, budc tiép theo 1a xem xét gia
tri wdc luong dé kiém tra cac mdi quan h¢ gitta cac nhan td. Theo két qua thu dugc thi so sanh xa hdi huong
trén c6 tac dong truc tiép, cung nghich chiéu dén long ty trong voi trong 612 -0,22, p=0,000 < 0,05. Do d6
gia thuyét H1 duoc chp nhan. So sanh xa hoi hudng 1én tic dong cing chidu dén su d6 ki cua khach hang
v6i trong s6 13 0,29, ¢6 ¥ nghia thdng ké. Vi vay, gia thuyét H2 dugc chip nhan. Bén canh do, 1ong tu trong
con tryc tiép tac dong dén mua sim bdc dong cua khach hang véi trong sd bang -0,17 va ¢ ¥ nghia thong
ké, diéu nay ung ho gia thuyét H3. Cubi cing, d6 ki c6 tac dong truc tiép dén mua sim bdc dong cua khach
hang véi trong s6 bang 0,40 va c6 ¥ nghia thong ké, diéu nay ung ho gia thuyét H4

Bing 6: Két qua kiém dinh gia thuyét nghién ciru (chuin hoa)

Gia thuyét Quan h¢ Uéc luwgng Két qua
H1 TT <--SS 0,17 Chap nhan
H2 DK <--SS 0,292 Chap nhan
H3 BD <--TT -0,168 Chép nhan
H4 BD <--DK 0,398 Chép nhan

Nguon: Két qua xir Iy diF liéu diéu tra cia tac gid.

4.4. Két lugn gid thuyét va théo lugn

Dua trén két qua Bang 5 ta thdy rang hé s6 bé ta tac dong cta so sanh xa hoi huéng 1én dén 10ng t trong
va sy db ki 1an luot 12 -0,217; 0,292. Piéu nay cho théy so sanh xa hdi tac dong ti€u cuc dén long tu trong
hay néi cach khac khi nguoi dung mang xa héi cang so sanh ban than minh v6i nhiing nguoi khac trén mang
x3 hoi va cho riang ho vuot tréi hon ban than minh thi s& lam suy giam long tu trong cua minh (Kalpidou
& cong su, 2011). Mat khac, ngudi dung mang xa hoi s€ gia tang su d6 ki khi so sanh xa hoi hudng 1én voi
nhiing ngudi dung khéc, cu thé 1a trong truong hgp nhimng nguoi ding khac dang tai thong tin hay hinh anh
vé cudc séng va nhitng thir ma ngudi d6 so hitu (de Vries & Kiihne, 2015; Vogel & cong sy, 2014). Mic du
nhing thong tin hay hinh anh ma ngudi dung khac dang tai c6 thé khong dang su that vé cudc sdng cua ho,
tom tai, hién tugng so sanh xa hoi hudng 1én s€ tao ra tdm ly ti€u cuc cho nguoi dung mang xa hoi.

Hé sb bé ta tac dong cua long ty trong va sy d6 ki dén hanh vi mua siam béc déng lan luot 13 -0,168 va
0,398. biéu nay cho théy long tu trong c6 tac dong ti€u cuc dén hanh vi mua sim bbc déng, nguoc lai, sy dd
ki lai c6 tac dong tich cuc. Diéu ndy c6 thé ludn giai nhu sau: khi mot ngudi ¢ su suy giam 10ng tu trong hay
danh gia thép ban than, vao luc nay ho s€ chu trong dén hinh anh ban than hon va tim moi cach hoan thién
n6, do d6, viéc mua sim bc dong s& xuat hién va ngudi ding mang xa hoi hay chinh 1a nguoi mua hang s&
khong quan tdm dén su hitu dung cua san phim ma chi tip trung vao viéc mua hang nhu mot cong cu dé bu
dép cho ban than va hoan thién ban than minh hon (Dittmar & cdng su, 1995, 1996). Ngoai ra, nguoi co su
6 ki khi so sanh ban than minh véi ngudi khac va tham mudn qué nhiéu vat chit tir nhitng cai nguoi khac
¢6 ma minh khong c6 thi s& sinh ra cac cam xuc tiéu cuc va cam thay khong hanh phuc (Richins & Dawson,
1992; Kashdan & Breen, 2007), diéu nay din dén viéc mua sim bdc déng nhu moét sy xoa diu cam xuc va
gitp cho ho giam di sy d6 ki khi cam théy minh duoc sé hitu vat cht giéng nhu cac doi tuong bi dd ki.

5. Két luan va ham y quan tri

Nhu véy, nghién ctru d dat duoc cac muc tiéu dé ra trude do va co sy dong gop méi vé mit hoc thuat
cling nhu thyc tién. Nghién ctru dd xac dinh cic nhan t6 anh huéng dén hanh vi mua hang bdc dong trén
chc trang mang xa hoi. Pong thoi, xac dinh duoc xu hudng ciing nhu muc do tac dong ciia timg nhén t6 do
dén hanh vi mua hang ngau himg. Diém méi so vdi cac nghién clru trude day la cua nghién ctru da
tién hanh thu thép, phan tich, do ludng cac nhan t6 dua trén viéc diéu tra, nghién ctru ¢ khach hang
mua sim trén -mang x4 hoi tai thanh phd Ho Chi Minh. Bén canh do, mot s6 blen quan sat ciing da
dugc phat trién trong qué trinh nghién ciru. C6 rat nhiéu nghién ctru mua sim boc dong (Nguyén
Thi Tuyét Mai, 2003; Nguyen Minh Truong & V6 Thi Ngoc Thuy, 2018), tuy nhién diém khac biét
1a nghién ctru nay sur dung bién so sanh x4 hoi tic dong dén hanh vi mua sdm trén mang xa hoi dua
trén két qua thu duogc, nghién ctru dé ra cac ham y quan tri dé thuc day hanh vi mua hang boc dong
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cua khach hang trén cac trang mang xa hdi.

Dua trén két qua phén tich 358 khach hang mua hang 1a ngudi hay sir dung mang xa hoi thi ta thiy rang
hién tuong so sanh xa hoi déu xuét hién, ddng thoi, hién tuong nay déu tao ra hai tim 1y tiéu cuc cho ngudi
dung d6 1a suy giam 10ng ty trong va su d6 ki. Chinh hai tam 1y tiéu cuc nay di kich thich viéc mua sdm boc
dong gia tang. Pa phan khi khach hang thyc hién hanh vi mua sim bdc dong nay chu yéu la giai quyét viéc
xoa diu va bu ddp cho tm 1y tiéu cuc. Ngoai ra, viéc mua sim nay gitp khach hang thdy minh khong thua
thiét voi nhiing nguoi khac ma ban than ho so sanh trén mang xa hdi chtr hoan toan ho khéng tap trung vao
su hitu ich that su ctia san pham nay mang lai, diéu nay, co nguy co gy ra viéc lang phi tién, vay muon tién
hay lam dung thé tin dung dé tiéu dung.

Viée sir dung cac phuong tién truyén thong xa hoi, chang han nhu Facebook, ing dung nay lam cho cac
¢4 nhan thay va so sanh ban than minh v&i nhitng ngudi ban ma chiing ta hiém khi gip trong doi thuc thong
qua céac thong tin hay hinh anh dugc dang tai trén tmg dung du chwa biét nhimg thong tin nay cé that hay
khong. Nghién ctru cho ré“mg, ¢6 nhitng ca nhan s€ sir dung mang xa hoi dé cho nguoi khac théy duogc cudc
sdng hoan hao ctia minh va diéu nay khién Facebook tré thanh noi “hoan hao” dé so sanh ban than trén mang
xa hoi. Xu hudng co ban nay & con ngudi lam cho nhitng méi quan hé xa hdi c6 tinh thach thirc. Chiing ta c6
xu huéng mudn ngudi khac nghi tét vé ching ta. Chung ta lam moi viéc dé thé hién ban than ngoai xa hoi,
trude ban be, gia dinh va dong nghiép cua chiing ta, 1am ra vé cudc sdng cua chiing ta c6 trat ty va ching ta
dang song tot. Chung ta ciing mudn ngudi khac chiic mimg thanh cong va hanh phuc cta chung ta.

Do d6, dé han ché duogc nhitng tac dong ti€u cyc tor hanh vi mua sdm bdc déng dem lai cho nguoi
dung mang xa hoi mang lai thi cic c4 nhan nén didu chinh vé tin suit truy cip vao cic trang mang xa hoi
Facebook, Zalo, Insstagram,... mat khac, khi truy cdp nén gitt tdm ly vui vé, thodi mai, chu yéu la thu thap
thong tin va dimg dé nhitng thong tin hay hinh anh trén d6 tac dong dén tim trang ctia minh. Ngoai ra, phai
tu tin vao ban than va ludn giit viing suy nghi ludn tich cuc v6i cudce sdng, cham chi lam viée thi s& c6 duge
nhirng th minh mong mudn va sy hanh phuc cho ban than. Tiét ché sy bdc dong trong suy nghi va nhan
thire duoc viéc mua sdm can than trong voi tai chinh cta ca nhan, han ché viéc mua sim tuy hing hay chu
yéu mua sdm vi mudn khoe mé trén mang xa hoi, théa man cai t6i ban than hoac dé xoa dju cam giac minh
thua thi¢t nhitng nguoi khac.
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