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Toém tat

Nhém tac gia dia ra mé hinh nghién ciru gom 8 yéu to: tinh hitu ich, tinh dé sir dung, tinh phi
hop, riii ro, kiém sodt hanh vi, nhdn thirc chii quan, thdi dj, niém tin. Mau nghién ciru du"o’c thu
thap thong qua khao sat truc tuyen voi thanh nién nong thon Ha Ngi c¢o tham gia mua sam triec
tuyén (d‘o tuéi tir 18 dén 40 tuéi). Sau khi loai bo cdc phiéu khong hop lé, thu vé 304 phzeu dat
tiéu chudn, nghién civu sir dung phirong phdp mé hinh phwong trinh cdu triic (SEM) dé do lwong
sw tde dong ciia cdc yéu té dén y dinh. Két qua: bén canh cdc yéu t6 nhin thirc kiém sodt hanh
Vi, niém tin, thai dé thi v dinh mua hang tryc tuyén cua thanh nién nong thon Viét Nam con bj
chi phéi boi chudn mue chii quan. Tir ddy, cdc nha kinh doanh sé c6 hoach dinh chinh xdc phat
huy yéu t6 tac dong tich cuc dén y dinh mua hang ciia nguoi dan néng thén giip ich cho viéc ban
hang trec tuyén ciia minh.

Twr khéa: Thanh nién nong thon, y dinh, niém tin, thai 6, nhan thirc chu quan, nhén thic hiru ich.
Ma JEL: Q16

Factors affecting online shopping intention of Vietnamese rural youth

Abstract

The authors proposed a research model consisting of 8 factors: usefulness, ease of use, relevance,
risk, behavioral control, subjective perception, attitude, and belief. Sample data was collected
through an online survey, with questionnaires sent to young consumers who were living in rural
areas of Hanoi and participated in online shopping (age 18 to 40 years old). With 304 usable
responses, the authors applied structural equation modeling (SEM) to measure the impact of
factors on intention. The results showed that besides the cognitive factors controlling behavior,
beliefs, and attitudes, the online purchase intention of Vietnamese rural youth was also influenced
by subjective norms. Based on these findings, businesses might have an accurate plan to promote
the factors that positively affect the purchase intention of rural people to help their online sales.
Keywords: Rural youth, intention, belief, attitude, subjective perception, perceived
usefulness.

JEL Code: Q16
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1. Giéi thiéu

Bai viét nghién ctru vé cac yéu td anh huong dén ¥ dinh cua thanh nién nong thon Viét Nam (nguoi mua)
trong thi truong thuong mai dién tir. Hién nay thi truong thuong mai dién tir néng thon Viét Nam co tiém
nang rat 16n, y dinh ctia ngudi tiéu dung noéng thon trong mua sim ngay cang dugc cac doanh nghiép kinh
doanh quan tdm. Viéc tim hiéu y dinh ctia thanh nién nong thén Viét Nam dugc tién hanh bang cach diéu tra
ngudi tidu ding thong qua bang cau hoi hodc nhan biét ¥ dinh qua nhitng suy luan vé hanh vi mua sam. C6
rat nhidu nghién ctru tai nude ngoai vé dé tai thwong mai dién tir dé giai thich hanh vi mua sim truc tuyén
clia nguoi tidu dung, tuy nhién hau nhu chwa c6 nghién ciru no c6 thé bao quat ddy di cac yéu td, ma chi
tap trung vao mot vai yéu t6 co ban nhu cac nghién ctru ciia Koufaris (2002), Pavlou (2003), Mohammad
(2012) va Gagandeep & Gopal (2013). Bén canh d6 1a rat nhiéu nghién ctru vé ¥ dinh mua sam tryc tuyén
clia nguoi tidu dung tai mdi qudc gia khac nhau nhu An P9, Han Qudc, Trung Qudc, Dai Loan, Malaysia.
Trong cac nghién ciru trén, y dinh mua sam truc tuyén dugc xem 1a hanh vi nhan thong tin va hanh vi mua
ban. Hay trong cac nghién ctru trude ddy ctua See Siew Sin (2012), Lim & cong su (2016) lai chi trong
chung vao ddi twong 1a thanh nién (Malaysia). Tai Viét Nam, nghién ctru vé ¥ dinh, hanh vi ctia ngudi ding
trong thi truong thuong mai dién tir con nhiéu han ché vi n6 1a mét hién tuong xa hoi phtrc tap vé k¥ thuat,
hanh vi va tim 1y (Ngo & Gim, 2014), hon nira cac nghién ctru vé ngudi tiéu dung 1 thanh nién nong thon
trong thi truong thuong mai dién tir cuc ky it va chu yéu 1a cac nghién ciru mé ta.

Nghién ctru nay dugc thuc hién nham nhén biét duoc cac yéu td anh huong dén y dinh cta thanh nién
nong thén Viét Nam trén thi trudng thuong mai dién tir s& gitip cho cac ddi tugng tham gia trén thi truong,
dic biét 1a ngudi ban co thé diéu chinh y dinh cta ngudi mua, giup ban hang hiéu qua cao nhat cho nguoi
dan nong thon tai Viét Nam. Day 1a mot vin d& quan trong va can thiét trong qué trinh phat trién hé thong
thuong mai dién tir néng thon tai Viét Nam. Diém khac biét 1on nht ciia chung toi 14 tip trung hon vao dbi
twong thanh nién ndng thon Viét Nam (dién hinh 1a thanh nién néng thon Ha N6i) ma trude dé tai Viét Nam
chua c6 nghién ciru nao di sau vao ddi twong nay.

2. Co so 1y thuyét

2.1.Chudn muee chii quan

Céc nghién ctru trudc day vé cac chuan muc chii quan tap trung vao y dinh lam viéc ¢ do tudi 1on hon,
mua sim truc tuyén (Almaghrabi & cong su, 2011; Limayem & cong su, 2000; Jamil & Mat, 2011; Orapin,
2009; Tseng & cong su, 2011; Xie & cong su, 2011). Hau hét cac nghién cuu vé quy pham chu quan dugc
trung gian bdi y dinh mua trude khi thuc hién mua thuc té (Choo & cong su, 2004; Limayem & cong su,
2000; Jamil & Mat, 2011; Zhou, 2011). M6t phat hién lién quan cua Jamil & Mat (2011) da dé xuét rang
nhan thirc chii quan khong anh huéng dang ké dén viéc mua hang thuc té qua internet nhung c6 anh huong
sdu sac dén y dinh mua hang truc tuyén. Chuan muc chi quan 13 yéu t6 c6 anh hudng 16n tht hai sau kiém
soat hanh vi nhan thirc dé anh hudng dén ¥ dinh mua hang dé mua sam truc tuyén (Orapin, 2009).

2.2. Cim nhdn vé tinh hitu ich

Mirc d6 hitu ich dugc cam nhén cia trang web thuong phu thudc vao hiéu qua cua cac dac tinh cong nghé
nhu céc cong cu tim kiém tién tién va dich vu c4 nhan ma nha cung cp dich vu cung cap cho nguoi tiéu ding
(Kim & Song, 2010). Mdi twong quan giita cam nhan hitu ich va hanh vi ctia nguoi tiéu dung da dugc thyuc
hién (Aghdale & cong su, 2011; Hernandez & cdng su, 2011; Ndubisi & Jantan, 2003). Hernandez & cong
su (2011) tiét 16 rang tinh hitu ich dugc cam nhén c6 anh huong dang ké dén hanh vi mua sam tryc tuyén ¢
Tay Ban Nha, nhung Aghdaie & cong su (2011) cho rang tinh hiru ich dugc nhan thirc khong cé anh huong
dang ké dén hanh vi mua hang qua internet & Iran. N6 ¢6 thé 1a do quan diém khac nhau ctia nguoi tra 1oi tir
céc nude phat trién va dang phat trién vé anh hudng hitu ich dugce nhén thirc d6i v6i hanh vi mua sim trén
internet cia ho. Mdi quan tam vé gia c, chat lugng, do bén va cac khia canh khac lién quan dén san pham
1a dong luc chinh dan dén quyét dinh mua & cac nude phat trién nhung cac can nhéc c6 thé khac nhau & cac
nudc dang phat trién (Ahmed, 2012). Theo Enrique & cong su (2008), Kim & Song (2010) va Xie & cong
su (2011), tinh hitu ich dugc cam nhan da dugc chiing minh 1a c6 tac dong dang ké dén y dinh mua hang qua
internet. N6i tom lai, tinh hiru ich dwoc nhan thirc s& anh huong dén y dinh mua hang cta ngudi tiéu diung
trong diéu kién rui ro cao (Xie & cong su, 2011).

2.3. Cam nhan vé tinh dé siv dung
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Trong mua sam tryc tuyén, PEOU c6 thé dugc dinh nghia 1a mirc 6 ma & d6 ngudi tiéu dung tin ring
ho khong can phai nd lyc khi mua sdm qua mang (Lin, 2007). Tuong tu nhu PU, vai tro cia PEOU da dugc
chtng minh 14 ¢6 anh huéng dang ké trong ¥ dinh mua sdm truc tuyén thong qua thai do (Hernandez & cong
su, 2010; Pavlou & Fygenson, 2006).

2.4. Sw phii hop

Trong thwong mai dién tir, sy phit hop duge danh gia bang cach so sanh sy tuong thich gitra nhu cau ciia
nguoi tiéu ding va 18i sdng ctia ho véi mua sam truc tuyén (Verhoef & Langerak, 2001). Nhiéu nghién ciru
true day déu tng ho quan diém cho rang su phit hop ctia mua sim truc tuyén c6 anh huong dén thai do cua
ngudi tidu ding ddi véi mua sam tryc tuyén (Chen & Tan, 2004; Lin, 2007).

2.5. Y dinh mua hang (Purchase Intention) va hanh vi ciia ngwoi tiéu diing (Online Shopping Behavior)

Ajzen (1991) cho r@fmg y dinh dugc cho 1a mét chi bao vé mirc d6 ma moi ngudi san sang tiép can mot
hanh vi nhat dinh va ho dang ¢ géng bao nhiéu lan dé thuc hién mot hanh vi nhét dinh. Theo cac nghién ctiru
ctia Hsin Chang & Wen Chen (2008), thiéu y dinh mua hang tryc tuyén 13 tré ngai chinh trong sy phat trién
ctia thuong mai dién tir. Ly thuyét vé hanh vi c6 ké hoach (TPB) dugc ap dung trén ngudi tiéu ding Thai
Lan ngu ¥ rang ¥ dinh mua sdm tryc tuyén c6 nhiéu kha nang bi anh hudng boi su kiém soat hanh vi nhan
thirc va chuén myc chi quan (Orapin, 2009). Y dinh mua sam thay thé cho hanh vi mua hang ciing cin dugc
kham pha. Mic du y dinh da dugc xac dinh 1a mot yéu td du doan noi bat vé hanh vi thue té dé mua sdm truc
tuyén (Hsin Chang & Wen Chen, 2008; Orapin, 2009; Pavlou & Fygenson, 2006), cin phai thira nhan rang
¥ dinh mua hang khong chuyén thanh hanh dong mua hang (Kim & Song, 2010). Dya trén M6 hinh chap
nhan cong nghé (TAM) tinh dé str dung va tinh hiru ich dwoc nhan thirc di xac dinh quyét dinh cta ngudi
mua sdm truc tuyén sau khi ¥ dinh hanh vi truc tuyén bét diu (Hu & Huang, 2009).

2.6. Thai do

Thai do (ATT) la danh gia cia mdt ca nhan vé két qua thu dugc tur viéc thyc hién mot hanh vi (Ajzen,
1991). Trong bdi canh mua sdm tryc tuyén, thai do dé cap dén nhitng danh gia tot hay khong tot cta nguoi
tiéu dung vé viée sur dung Internet dé mua hang hda hodc dich vu tir cac website ban 1€ (Lin, 2007). Thai
d6 cua nguoi tidu dung c6 anh huong dén y dinh cia ho (Ajzen &Fishbein, 1980). Trong bdi canh mua sim
truc tuyén, thai d6 ciia ngudi tiu dung doi voi mua sam truc tuyén da duge chimg minh c6 anh huong tich
cuc d6i vai y dinh mua ctia ho (Yoh & cdng su, 2003).

2.7. Nhin thiic kiém sodt hanh vi

Trong bdi canh mua sam truc tuyen nhan thirc kiém soat hanh vi mé ta cam nhan ctua nguorl tiéu dung vé
su san c6 cac ngudn lyc can thiét, kién thirc va co hoi dé thyuc hién viéc mua sam tryc tuyén. Trong mua sam
truc tuyén, nhan thirc kiém soat hanh vi da dugc chimg minh c6 tac dong tich cuc dén y dlnh mua tryc tuyen
cua nguoi ti€u dung (Lin, 2007) Hon nira, Barkhi & cdng su (2008) da chu:ng minh rang nhan thirc kiém
soat hanh vi c6 tac dong dang ké dén thai do cua ngudi tiéu dung ddi voi mua sim truc tuyén.

2.8. Niém tin

Nhitng nghién ctru trude day di chimg minh rang niém tin 1a mot nhan té anh huong rat 16n dén y dinh
va hanh vi nguoi tidu dung trong ca mua sim truc tuyén va mua sam truyén théng (Chen & Tan, 2004). Sy
thiéu tin twong da dugc ghi nhan 1a mot trong nhing 1y do chinh ngin can ngudi tiéu ding tham gia thuong
mai dién tir (Y Monsuwé & De Ruyter, 2004). Niém tin clia ngudi mua vao ngudi ban cang cao cang tac
dong tich cuc dén thai do cua ho (Schurr & Ozanne, 1985).

2.9. Cam nhdn rii ro

Trong thuong mai dién tir, cdm nhan rui ro cua khach hang cé mbi quan h¢ ti 1€ nghich v6i thai d6 ctiia ho
d6i v6i mot ctra hang ao (Jarvenpaa & cong sy, 2000). Mit khac, Hsin Chang & Wen Chen (2008) di chimg
minh rﬁng cam nhan rui ro c6 mbi quan hé¢ ti 1&€ nghich véi niém tin va y dinh mua tryc tuyén.

2.10. Ly thuyét vé hanh vi cé ké hoach

Ly thuyét vé hanh vi c6 ké hoach (TPB) 1 phan mé rong ctia Ly thuyét vé hanh dong c6 1y do (TRA)
(Ajzen & Fishbein, 1980; Ajzen, 2002) do han ché nbi bat trong 1y thuyét trude trong viéc ddi phod véi hanh
vi ty nguyén trong khi 1y thuyét sau dé xuét ring hanh vi khong hoan toan nam trong tam kiém soat do d6
1a mot hanh dong tw nguyén (Ajzen, 1991). TRA cho rang thai do tich cuc ctia mot ngudi cting voi suy nghi
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clia c4 nhan di c4u thanh nén ¥ dinh hanh vi cia mot nguoi. DA 1ap véi TRA, mo hinh TPB cung cap mot
giai thich tt hon vé mé hinh hanh vi ma mot nguoi dwoc cho 1a thyc hién mot sé hanh vi néu ngudi d6 thuc
su ¢6 quyén kiém soat hanh vi d6 (Ajzen, 1991). Do d6, khi mot ngudi c6 thai d6 va chuan muyc chii quan
thuén loi hon, va véi su nhay bén cta kiém soat hanh vi nhan thirc va v dinh, ngudi d6 s€ thuc hién hanh vi
thue té (Ajzen, 1991; Caulfield, 2012). Trong mé hinh TPB, niém tin hanh vi dugc ky vong s€ anh hudng
dén thai do, do d6 anh hudng cia niém tin quy pham 1én cac chuan muyc chii quan trong khi niém tin kiém
soat tao thanh nén tang cua kiém soat hanh vi (Ajzen, 1991).

2.11. Mé hinh chdp nhin cong nghé (TAM)

Dugc coi 1a mot sy thich nghi cta 1y thuyét hanh dong hop 1y (TRA) (Hernandez & cong su, 2010). Pugc
dé xudt boi Davis (1985) va phat trién mé rong bai chinh tac gia nay nam 1989 (Davis, 1989), TAM tim cach
giai thich sy chdp nhan sir dung cong nghé thong tin ctia nguoi sir dung. Dua trén 1y thuyét hanh dong hop
1y (TRA), muc dich chinh ctia mé hinh chip nhan cong nghé (TAM) 1a cung cdp mét co s& cho viée khao
sat tac dong cua cac yéu td bén ngoai vao cac yéu td bén trong nhu: niém tin, thai do va y dinh ctia nguoi
su dung.

2.12. Gid thuyét va mé hinh nghién cieu

2.12.1. Gia thuyét nghién ciru

Tir cac 1ap ludn trén, ching t6i gia thuyét rang:

HI: Thdi do ciia nguwoi tiéu ding doi véi mua sam triee tuyén cé anh hwong tich cuce dén y dinh mua tric
tuyén cia ho.

H2: Chudn muc chit quan ciia nguoi tiéu ding anh huéng tich cyc dén y dinh mua truc tuyén ciia ho.

H3: Chudn muc chii quan ciia nguoi tiéu ding cé anh hieong tich cue dén thai do cia ho doi véi mua
sam truec tuyén.

H4: Chudn muc chii quan ciia ngueoi tiéu diing cé dnh hwéng tich cwe dén niém tin ciia ngwoi mua trong
mua sam triec tuyén.

HS5: Nhén thirc kiém sodt hanh vi ciia ngueoi tiéu ding c6 anh hieong tich cwe dén ¥ dinh mua truee tuyén
cua ho.

H6: Nhdn thirc kiém sodt hanh vi ciia nguoi tiéu dung co anh huong tich cuc dén thai dé cua ho doi véi
mua sam triec tuyén.

Hinh 1: M hinh nghién ciru dé xuat
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H 7."Niém tin cz?a nguoi tiéu dimg vao mot trang web bdn hang triec tuyén anh hwong tich cue dén y dinh
mua sam tryc tuyén cua ho.

HS8: Cam nhdn rui ro co tac dong tiéu cuc dén y dinh mua truc tuyén.

HY9: Cam nhdn rui ro co tac dong tiéu cuc dén thdi dé ciia nguoi tiéu dung déi véi mua sam truc tuyén.

HI10: Cam nhén riii ro cé tac dong tiéu cwc dén niém tin ciia ngueoi tiéu ding trong mua sam triec tuyén.

HI1: Cam nhén vé tinh hitu ich anh hwong tich cuc dén thai do déi véi mua sam truc tuyén.

HI12: Cam nhén vé tinh dé sir dung anh huong tich cuc dén thai do déi véi mua sam truc tuyén.

HI 3 . Su phu hop giita mua sam tryec tuyén va phong cdch séng ciia nguoi tiéu ding cé anh huwong tich
cuc den thai do cua ho doi voi mua sam tryc tuyen.

2.12.2. M6 hinh nghién ciru

M0 hinh nghién ctru duoc trinh bay tai Hinh 1.

3. Phwong phap nghién ctru

3.1. Dit liéu

Dbi twong nghién ctru 1a ng}xc‘wi tiéu dung do tudi tir 18 dén 40 tudi dang s’inh song tai cé’c khu vuc nong
thon HérN(f)i Viét Nam, cac g’[ﬁi tuong nay C(:) st dung internet. Do viéc chap I}han mua sam tl‘l: mot kénh
tryc tuyen la mot qua trinh gom hai budc, chap nhan st dqu internet 1a })uc'rc dau tién va mua §ém la budc
thir hai. Do anh hudng cua dai dich Covid 2019 nén ViéC’ tiép can truc tiep céc’ khg’lch hang 1a rat kho khan.
Do do, chung t6i st dung phu:onrg phép khé}o sat truc tuyén. Bang hdi dugc thiét’ ke trén cong cu cta google
(google docs) va dugc gui tdi dc‘)i' tuong diéu tra thong qua cac cong cu truc tuyén nhu thu dién tr, mang xa
hoi facebopk. Thu dugc 352 phicu tra 101. "1:ét ca cac phiél’.l tra 101 nay déu, duoc dua vao xu ly dl?: liéu cai
dat cac che d(f)‘mé pguc‘ri du’oc, hoi khong t}lé gui dugc phiéu t,ré 161 khi thiéu tbéng tin. Sau khl kiém tra lai
theo cac yéu’cﬁu v€ khu vyc song va d6 tuoi thu dugc 304 phiéu dap Gng yéu cau nghién ctru, so liéu nghién
ctru dugce thong ke lai Bang 1.

Bang 1: S6 liéu thong ké sau diéu tra dap &ng yéu cAu nghién ctru

Variabale Count Column N %
. Nam 108 35.5%
Giditinh
N 196 64.5%
Cong chure, nhan vién van phong 96 31.6%
Lam nong 56 18.4%
Nghénghiép Kinh doanh 78 25.7%
Tu do 74 24.3%
. Trén trung hoc pho thong 211 69.4%
Hocvan -
<= trung hoc phd thong 93 30.6%
. 18-30 205 67.4%
Tubi
31-40 99 32.6%
. trén 5 tridu 132 43.4%
Thu nhap A X
tu 5 triéu tré xudng 172 56.6%

3.2. Phwong phap phdn tich

Dit liéu sau khi thu thap dugc danh gia CMB-Common method bias, do ludng tinh don hudng va dé phu
hop ctia md hinh trong phan tich nhan t6 khang dinh, kham pha so bo (EFA), kiém dinh do tin cay, kiém
dinh d6 hoi tu va do phan biét bang phuong sai trong Model Validity Measures(CFA), tit ca cac danh gia
déu nay dam bao phu hop. Trong bai viét chiing t6i tip trung cha yéu di phan tich cac gia tri do ludong su
tac dong cua cac yéu to dén y dinh bang mé hinh SEM, kiém dinh d6 phu hop ctia md hinh véi dit liéu thi
truong bang Bootstrap. Bén canh d6 chiing t6i ciing xem xét su tac dong cta thu nhap, va gidi tinh dén cac
két qua udc lugng bang mo hinh ciu triic da nhom. Cong cu hd trg phan tich SPSS phién ban 25 ~AMOS
phién ban 24 cua IBM.
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4. Két qua va thao luin
4.1. Kiém dinh CBM
Dbi v6i nghién ciru diing phuong phap khéo sat truc tuyén dé thu thap thong tin ¢6 thé dan dén s liéu bi
thoi phong hodc sai léch Common method bias (CMB) d¢€ kiém tra CBM tac gia st dung phuong phap phan
tich don nhan t6 cua Harman, trong do tat ca cac muc (do ludng cac bién tiem an) dugc tai vao mot yéu to
chung.
Bang 2: Kiém dinh CBM

Total Variance Explained
Initial Eigenvalues Extraction Sums of Squared Loadings
Factor Total % of Variance Cumulative % Total % of Variance Cumulative %
1 9.802 28.005 28.005 9.148 26.136 26.136
2 4.008 11.453 39.457
3 3.255 9.300 48.757
4 2.905 8.299 57.056
[Extraction Method: Principal Axis Factoring.

Néu tong phuong sai cho mot yéu td duy nhat nho hon 50%, diéu d6 cho thdy CMB khong anh huong két
qua dén dir liéu. Két qua phan tich don nhan t6 cho thdy tong % phuong sai =26.136% <50% nén dit liéu
thu thap dugc 1a dam bao (Bang 2).

4.2. Phan tich EFA

Bang 3: Kiém dinh KMO

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .906
Approx. Chi-Square 7137.823

Bartlett's Test of Sphericity df 666

Sig. .000

Két qua phan tich nhan t6 kham khé cho thay hé s KMO (Bang 3) trong kiém dinh Bartlett’s =0.906>0,5;
va mic ¥ nghia ctia n6 (Sig<0.001) do d6 phuong phap phan tich nhan t6 kham pha 1a phu hop.

Bén canh do6 voi cac bién quan sat cta bién doc 1ap dua vao phan tich rat ra dugc 8 bién chinh, co téng
% phuong sai trich 1a 70.23%.

Céc bién chinh dugc tao thanh 1a niém tin, thai do, rui ro, kiém soat hanh vi, chudn myc chu quan, tinh
hiru ich, tinh d& sir dung, tinh phii hop, cac thanh phén tai nhan t6 ctia 8 bién trén déu >0.5.

4.3. Phan tich CFA

4.3.1. Tinh don hudng

Theo Hair & cong su (2010), miic @6 phu hop ctia m6 hinh véi dit li¢u thi trudong cho chiing ta diéu kién
can va du dé cho tap bién quan sat dat dugc tinh don hudng, trir trudng hop cac sai sd clia cac bién quan sat
¢6 twong quan v&i nhau. Bé do luong mic d6 phu hop vé6i thong tin thi truong, nguoi ta thudng sir dung:
Chi-square (CMIN), Chi-square diéu chinh theo bac tu do (CMIN/df); chi sé thich hop t6t (GFI- Good of
Fitness Index); chi s6 thich hop so sanh (CFI- Comparative Fit Index); chi s6 Tucker va Lewis (TLI-Tucker
& Lewis Index); chi s6 RMSEA (Root Mean Square Error Approximation).

M0 hinh dugc xem 1a thich hgp véi dit li¢u thi truong néu kiém dinh Chi- square c6 P-value>0.05; CMIN/
df =<2, mot s6 trudong hgp CMIN/AS ¢6 thé =< 3; GFI, TLI, CFI >=0.9; va RMSEA =<0.08. Tuy nhién, theo
quan diém gan day cta cac nha nghién ctru thi GFI van c6 thé chap nhan dugc khi trong khoang (0.8- 0.9)
(Hair & cong su, 2010).

4.3.2. Banh gia do tin cdy, do hoi tu, do phdn biét
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Do tin cdy cua thang do dugc danh gia thong qua: hé s tin ciy tong hop (composite reliability) P tin ciy
tong hop trong CFA 1a d6 tin cdy cua tap hop cac bién quan sat do luong mot khai niém, tiéu chuan CR>0,7.

Thang do dat dugc gia tri hdi tu khi trung binh phuong sai trich (average variance extracted) >0.5.

Gia tri phan biét cling 1a mdt tinh chat quan trong cua do luong. Gia tri phan biét thé hién cép d6 phan biét
cua cac khai niém do luong (Steenkamp & VanTrijp, 1991), Gia tri phan biét dat dugc khi: MSV (maximum
shared variance) <AVE, SRTAVE (square root of average variance extracted) > (inter construct correlation).

4.3.2. Két qua phdn tich CFA véi cdc yéu to trong mé hinh cdc yéu t6 tac déng dén Y Dinh ciia thanh nién
néng thén trong mua hang triec tuyén

Hinh 2 : Két qua CFA véi cac yéu té tac dong dén y dinh
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Chi-square=574.733 df=363;P=.000 Chi-square/df=1.583
GFI=.881 TLI=.957 CFI=.961; RMSEA=.044

Danh gia tinh don hudng cho thdy Chi- square =656.009 véi P-value< 0.05; CMIN/df =< 2, GFI=0.881
>(0.8, TLI=0.957>0.9, CF1=0.961>0.9; va RMSEA =0.05<0.08, do vay tinh don huéng dugc dam bao, hay
phuong phap nay la phu hop.

Bang 4: Kiém dinh CFA

CR AVE | MSV | MaxR(H) PBC SBC BELI RISK ATT
PBC | 0.924 | 0.603 | 0.371 0.928 0.776t
SBC | 0.889 | 0.536 | 0.241 0.895 0.347%** | 0.7327
BELI | 0.901 | 0.606 | 0.336 0.910 0.492%** | 0.462%*%* | 0.778F
RISK | 0.875 | 0.542 | 0.371 0.888 -0.609*** | -0.328%** [ -0.579*** | 0.736F
ATT | 0.804 | 0.699 | 0.297 1.152 0.545%%* | 0.491*** | 0.462%** | -0.423*** | 0.8367F

PBC: Kiém sodt hanh vi: SBC: Nhan thiec chu quan; RISK: rui ro; BELI; Niém tin; ATT:

Thai do; CR: composite reliability; AVE: average variance extracted;, MSV: maximum shared
variance, 1: SRTAVE square root of AVE; *p<0.050; ** p < 0.010; *** p < 0.001.

Béng 4 phan tich cho th:?iy tat ca cac gia tri trong do lugng vé do tin cay (CR), d6 hoi tu (AVE), d6 phan
biét (MSV, SRTAVE) déu d¢am béo, do d6 cac bién tac dong dén Y dinh mua hang dugc dua vao phan tich

déu dam bao.
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Két qua phan tich duge do luong riéng biét cho timg mé hinh trong bai, danh gia do phu hop dua trén cac
khia canh d6 14 tinh don hudng, (du trén cac chi sé CFI, CFI, CLI, RMSAE) danh gi4 d¢ tin cay tong hop,
dd hoi ty, do phan biét thong qua variance test.

4.4. M6 hinh céu triic SEM

Bai nghién ctru sir dung phuong phap SEM dé tién hanh hdi quy mé hinh cac yéu t6 tic dong dén Y dinh
mua hang tryc tuyén cta thanh nién nong thon viét nam va dong thoi cling xem xét sy tac dong ctia cac yéu
t6 dén niém tin cling nhu thai do ctia thanh nién Viét Nam khu vuc néng thon trong mua hang truc tuyén.
Bén canh d6 chiing t6i ciing str dung két hop véi mé hinh cu trac da nhom dé do ludong su tic dong trong
céc mo hinh trén theo cac ddc diém vé gidi tinh va thu nhap, két qua phan tich trong Bang 5.

Bang 5: Két qua gia tri hoi quy

DV v Téngquit Phantichdanhom

Nam N > 5tr <5tr
BELI A419%E A38HH* A4 5%k 548%* 243%*

RISK -089 -031 -.019 -140 -.032

INT ATT 126%* .070 163* 284%* .049
SCB 351w 390 ** 323wk 259%* 431

PBC 228%* S .169%* .063 342

R! 0.62 .587 .643 .600 .657

PU: hitu ich; PEOU: dé sir dung; CPT: phit hop; PBC: Kiém sodt hanh vi; SBC: Nhdn
thiee chu quan, RISK: rii ro; BELI; Niém tin: ATT: Thdi do; INT: y dinh; R': hé 50 R-Square
ciia mé hinh cdc yéu t6 tac dong dén ¥ dinh; 1: p<0.1; *:p<0.050; **: p < 0.010; ***: p < 0.001.

Hinh 3: M6 hinh SEM
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4.4.1. Po luong sw tdc dong ciia cdc yéu té dén y dinh mua hang

Db6i voi mé hinh tong quat, 5 bién dua vao mo hinh c6 hé sé R! =0.620 (bang 6) c6 nghia 12 5 bién dua
vao mo hinh gia thiét dugc trén 62% su thay ddi cua y dinh mua hang. Céac bién thai do, niém tin, kiém soat
hanh vi va nhan thirc cha quan c6 tac dong cung chiéu véi y dinh va sy tac dong ndy c6 y nghia thong ké
(p<0.05). Trong khi d6 bién rui ro khdong co sy tac dong co y nghia thong ké (P>0.05).

Trong md hinh ciu trac da nhom két qua vé kha nang wdc lugng, hé sé va chiéu tac dong cua cac bién dén
Y dinh mua khong co su khac biét nhiéu gilra cac nhoém va so véi mo hinh téng quat.

4.4.2. Kiém dinh d tin cdy cdc wée heong ciia mé hinh 1y thuyét bang bootstrap

Kiém dinh nay gitp danh gia d6 tin cdy cua cac udc lugng trong mé hinh dénh gia. Bang cach kiém dinh
xem céc hé s6 hdi quy trong mé hinh SEM c¢6 duoc ude lugng tét hay khong, co phi hop véi tong thé hay
khong?

Trong nghién ctru ndy chiing t6i str dung phuwong phap bootstrap v6i s6 lwong mau lap lai N = 300. Két
qua udc lugng tir 300 mau dugc tinh trung binh va so sanh véi moé hinh 1y thuyét dé xéac dinh do chéch, sau
d6 so sanh do chéch véi gia tri toi han (khi p<=0.05, khi mau tién dén vo cing) diéu kién gia tri toi han cta
d6 chéch tinh dugc <1.96 ( gié tri tdi han khi p<=0.05).

Két qua kiém dinh (Bang 6) cho théy tat ca cac gia tri ciia do chéch déu nho hon 1.96 (gia tri té1 han voi
mirc y nghia 5%). Két qua udc lugng mo hinh 1y thuyét va boostrap trong phan tich mé hinh cau tric tuyén
tinh (SEM) cho thdy cac mdi quan hé dugc gia thuyét trong md hinh 1y thuyét c6 murc y nghia p bién thién
tir 0.000 dén 0.005 dat mirc ¥ nghia can thiét (¢ do tin cay 95%). Hay noi cach khac, mé hinh trén wéc luong
tt va pht hop véi tong thé.

5. Két luan

Nghién ciru di chi ra bén canh cic yéu t6 nhan thic kiém soat hanh vi, niém tin, thai do thi y dinh mua
hang tryc tuyén ctia thanh nién nong thén Viét Nam con bi chi phéi béi chuan muyc chi quan, nghién ctru
¢6 nhiéu diém tuong ddng va khac biét so véi cac nghién ciru trude trén thé gidi. Ciing tir nghién ctru cac
nha kinh doanh s& c6 hoach dinh chinh xéc viéc phat huy yéu t6 tac dong tich cuc dén y dinh mua hang cta
ngudi tiéu ding néng thon gitp cho viée ban hang ciia minh thuan loi ¢6 thu nhap t6t nhat.

5.1. Kién nghj

Viéc mua hang truc tuyén ¢ nong thon Viét Nam hi¢n nay chua thyc sy phat trién, nguodi dan van chu yéu
dya vao phuong phép truyén théng, bén canh d6 ¥ dinh mua hang truc tuyén, lya chon 1 trang web/gian
hang da phan da phan dua trén niém tin, tinh hitu ich ctia san pham, phuong phap va su tac dong cua ban bé
nguoi than. Tuy nhién véi sy phat trién manh mé cua thuong mai dién tir Kkét hop véi viée dai dich Covid
19 kéo dai trong mot thoi gian téi viéec mua hang truc tuyén tai khu vie nong thon 1a rat tiém ning va quan
trong can huéng dén tir chinh phu va cac doanh nghiép ban hang online.

5.2. Han ché

Nghién ctru str dung md hinh céu triic da nhom dé phan tich do dé dé c6 tinh chinh xé4c thi cac nhom phai
c6 mirc do phan bb dong déu (cac nhom c6 tan xuat >20%). Hon nita nghién ciru ndy thuc hién trong giai
doan gian cach do dich covid nén phuong phap khao sat truc tuyén duoc st dung, do do cac cip do tudi chia
nho theo yéu ciu ciia dé bai s& khong dam bao cho diéu kién phén tich bang cau triic da nhom trong AMOS.

Viy day ciing 1a 1 han ché cua d& tai, nhom tac gia sé huéng vao nghién ctru tiép theo.
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